Return undeliverable copies to ACA 
Martinsville, Ind. Postage guaranteed. 
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Your Camp’s Profits, and Your Camp’s 
Health begin with famous 


CAMP CHEMICAL CO. 


PRODUCTS 


originally created for children’s camps and now sold everywhere, because of your 


confidence and the results our chemicals give! 


Every Camp Director knows how hidden costs of unforeseen plumbing, sanitation, sewerage and 
health problems eat up a whole season's profits. You know — as do our expert Field Men — 
that an ounce of prevention NOW can avoid your having to pay-out for extra labor, when 
costly breakdowns, or disease, occur during the season. 


TAKE JUST 2 MINUTES NOW TO CHECK 
THIS TROUBLE-PREVENTION CHART: 


Check the items you need help with. WE’LL SEND YOU INVALUABLE FREE TIPS, and 
if you like, one of our Camp Experts will call on you, at your convenience. ABSO- 


LUTELY NO OBLIGATION. 


THIS IS A FREE SERVICE TO CAMP DIRECTORS — tested and welcomed throughout 
the country by thousands of camp and resort operators! 


156 CAMP CHEMICAL PRODUCTS 


Nationally known 
Nationally accepted 
Nationally advertised 


POISON IVY KILLERS 

WEED KILLERS 

DDT LIQUIDS W /CHLORDANE 
DDT POWDERS W /CHLORDANE 
LIQUID OR POWDERED CHLORINE 
DUST REMOVERS 

MICE SEEDS 

ANT & RAT POISONS 
DISHWASHING POWDERS 
GLASS POWDERS 

SILVER CRYSTALS 

FLOOR BLEACH POWDERS 
SILVER POLISHES 

SWEEPING COMPOUNDS 
SHAMPOO 

FIRE EXTINGUISHER REFILLS 
LIQUID HAND SOAPS 

CESSPOOL CLEANER 
INSECTICIDES 

SEPTIC TANK CONDITIONER 
ROOTAWAY SEWER CONDITIONER 
DRAIN PIPE CLEANERS 

PRIVY CLEANERS 

DEODORIZING BLOCKS OR LIQUIDS 
2, 4-D WEED KILLER 
ALGAEGONE LIQUID 

ROOF COATING 

BAKELITE VARNISHES 

GYM FINISHES 

PASTE OR LIQUID WAXES 
FURNITURE VARNISHES 
ODORLESS BACTERIOCIDES 
PINE DISINFECTANTS 

COAL TAR DISINFECTANTS 

PINE FLOOR SOAPS 

WATER TREATMENT CHEMICALS 
AND DOZENS OF OTHERS 


|| Need cleaning 
|] Have odors 


[] Athlete’s foot 


| Better disposal 


] Spotted floors 
(| Film on dishes 


|| Dirty floors 





CESSPOOLS AND SEPTIC TANKS 
Conditions 


() Tree roots 
Slow drainage 
Grease and sludge [|] Broken tile lines 


TOILET AND SHOWER ROOMS 
Conditions 


~} Floor requires 
painting 


| | Odors 
|] Need better sani- [| Yellow toilet bowls 


tation |) More safety factors 


GARBAGE DISPOSAL 
Conditions 


}] Flies |] Need new screened 


Odors unit 
|} Better garbage can 


needed sanitation 


(] Rats and mice 


KITCHEN AND DISH WASHING 
Conditions 


Dishwashing 
machine full of 
and glasses lime 


| Flies Dishes stained 
Silver tarnished 


MESS-HALL OR DINING ROOM 
Conditions 


[} Chairs and tables [} Poor cleaning 


methods 
Require revamp- 
Flies and mosqui- ing of seating 
toes arrangements 
Floors need var- 


need varnishing 


~ nishing 


= Need quicker 


| Hard water 


_} Poison ivy 


ROOMS—BUNKS—SLEEPING QUARTERS 


Conditions 


|} Floors in poor (] Mice 


shape |} Windows dirty 


| Flies and mosqui-[} Toilets in poor 


toes shape 


FLOOR SANITATION 
Conditions 
Get too dusty [| Imbedded grease 
[}] Should use a 
sweeping com- 


J 


mopping method 


(| Need varnishing pound 
SWIMMING POOL—BATHING FACILITIES 
LAKE 


Conditions 


| Algae | Weeds in lake 


Pool walls need 
painting 


Poor chlorination [) 
Water does not 
give test 


DRINKING WATER 
Conditions 

“) Water contains 
Poor chlorination iron 
Sulphur in water 


POISON WEED CONTROL 
Conditions 

Poison sumach 
Poison oak 


INSECT AND RODENT CONTROL 
Conditions 

Flies and mosqui-{ | Moles 

toes (] Squirrels 

Mice or rats '| Bats 

Roaches or ants 


MISCELLANEOUS 
Conditions 


| Poor tennis court!) Stable sanitation 
| Roofs in poor 


required 


condition [|] Dusty roads 


AT THE CONVENTIONS, BE SURE TO SEE FOR YOURSELF WHY AMERICA'S 
MOST SUCCESSFUL CAMP AND RESORT MEN COUNT ON US... LOOK 
FOR US AT YOUR LOCAL CONVENTION 


CAMP CHEMICAL CO@., Inc. 


2nd Avenue and 13th Street 
Cable Address: CAMPCHEMIC, N. Y. 


Brooklyn 15, N. Y. 
HYacinth 9-1000 


WAREHOUSES 


New York, Chicago, Los Angeles 
San Francisco, Portland, Oregon 


OFFICES, REPRESENTATIVES, OR 


DISTRIBUTORS 
IN PRINCIPAL CITIES 


WORLD’S LARGEST MANUFACTURERS OF SANITATION CHEMICALS—SPECIALIZING IN THE CAMPING AND RESORT FIELDS 
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T-SHIRTS IN COLORS 


% 
% 


Colors Available: Scarlet, Gold, 
Navy, Royal, Purple, Black, Kelly, 

Dk. Green, Gray, Maroon, 
Orange, Old Gold. 


SWEATSHIRTS 


Style BNSS. Youth Sizes: 6—16. 

Colors: White, Gray, Maize, Navy. 

Quantity Price 
$15.60 doz. 


Style NSS. Adult Sizes: S, M, L, XL. 
Colors: White, Gray, Maize, Navy. 
Quantity Price 


HOODED SWEATSHIRTS 
SIZES FOR CAMPERS AND ADULTS 
The Newest Idea in Camp Wear 


Adult Colors: White, Gray, Scarlet, 
Navy 


Youth and Juvenile Colors: 
NAVY Only 


Top Quality—Low Prices 
For full details, send for Catalog 


Style B84QS. ) outh Sizes: 6 — 16. 
Quantity Price 
SO Se ree eee $10.20 doz. 
3-12 doz. 

Over 12 doz. 


Style 84QS. Adult Sizes: S, M, L, XL. 
Quantity Price 
ee ak ee we Kee Oe oe $11.40 doz. 


EA ae a 10.80 doz. 
Over 12 doz. 10.20 doz. 


ZIPPER SWEATSHIRTS 


Style BZCT. Youth Sizes: 6—16. 
Colors: White, Maize. 
Quantity Price 


Style ZCT. Adult Sizes: S, M, L, XL. 
Colors: White, Navy. 
Quantity Price 


THE ESTABLISHED 


FOR OVER 30 YEARS 


WHITE T-SHIRTS 


Style B78QS. Youth Sizes: 6 — 16. 
Quantity Price 

el no ey ote ab ae $9.00 doz. 
Sst) aerack ook eee CR 
Re ee ee 


Style 78QS. Adult Sizes: 8S, M, L, XL. 
Vuantity Price 
SMG bs ie oe wade asiws $9.60 doz. 
dS aa Daven Sore a elers 9.00 doz. 
Re er na v6 no How on 8.55 doz. 


So a. he eee ee Tae ee gS ; Dit 
a ae aes * eg a he DE F 
2 S OS Pee Ot ACS eM 


he 
4: 


POPLIN JACKETS 


Zelan treated for water repellency. 
Full front zipper, two pockets, 
tailored cuffs. Fully washable. A full 
range of camp colors: Oyster, Gray, 
Maize, Maroon, Scarlet, Dark Green, 
Kelly, Royal, Navy, Copen Blue, 
White. 
Style BXX. Youth Sizes: 6—16. 

Price: $3.00 ea. 


FOR ADULT SIZES, SEE OUR 
CATALOG 


..» Plus a full line of 
CAMP SHORTS © EMBLEMS © BANNERS @® PENNANTS 


and many other items for camper and counsellor. 


T-Shirts for your camp, we'd like to introduce them to 
you at no charge. Send us your camp design, indicating 
the color you'd like, and we'll be happy to make you a 


¢ be T-SHIRT SAMPLE: If you haven’t yet adopted Champion for 


free T-Shirt sample. 


Write Now 


Complete 
Camp Wear 
Catalog 


CHAMPION KNITWEAR COMPANY, Inc. 


115 COLLEGE AVE., ROCHESTER 7, N.Y. ® 
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Super Design, q 
Constfuction and 
PERFORMANCE 


far greater 
strength and 








PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 











AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A 




















g ASK YOUR INSURANCE ADVISOR i 


Check 


MMMM 


‘\ 


s 


QQ www 


XX 


WN 


CAMPERS MEDICAL 
EXPENSE PLANS 


Flexible day and resident plans 
e Staff members may be in- 
cluded @¢ Travel coverage @ 
Low cost @ Emergency den- 
tal care @ Tuition refund 


MUTUAL LIFE INSURANCE CO. . 
E. A. Kenney, Exec. Dir., Special Risks Dept. 


{ 14 S. Wycombe Ave., Lansdowne, Pa. i | 


MEMBER ACA 
Be oe oe oe ee ee oe oe oe os os I 


(Camping Zoya 


LETTERS FROM 





READERS 


Hedley S. Dimock Memorial 

Many of us in the Chicago Section 
feel that the name and memory of 
Hedley S. Dimock should be mem- 
orialized at our National Headquart- 
ers. We believe that many ACA lead- 
ers in other Sections feel likewise, for 
his leadership and inspiration reached 
into many parts of the country. The 
Chicago Section Board has asked me 
to contact other ACA Sections and 
to serve as the coordinator of the 
Hedley S. Dimock Memorial Fund. 

ACA members may not realize that 
the channels for this kind of memorial 
have already been set up and are 
waiting for us to make use of them. 
At the time of Ray Bassett’s untimely 
death, shortly after his leadership saw 
the completion of our National Head- 
quarters building, the National Board 
established the Ray Bassett Memorial 
Plaque and placed it in the foyer of 
the building. This plaque has room 
for 10 or more names of people whom 
Sections or others wish to honor at 
ACA Headquarters. If $250 or more 
is contributed, names can be added 
and the proceeds kept until the Na- 
tional Board uses them “for further 
development of the building project.” 
So far, the name of Mary Farnum 
has been added in this way. 

All Sections or individuals who 
would like to see Hedley Dimock 
honored in this way may send con- 
tributions to Chicago Section, ACA. 
123 W. Madison St., Chicago 2. All 
contributors will have their names re- 
corded in the Book of Shareholders 
at Headquarters. When the total gifts 
reach $250, Dr. Dimock’s name will 
be placed on the plaque in permanent 
recognition of his great contribution 
to camping. 

Theodore Cavins 
Lake Forest College 
Lake Forest, IIl. 


Prevent Snow Damage 

Having seen the damage to many 
camp structures this past winter and 
realizing that the early snowfall this 
year indicates heavy roof loads, we 
earnestly suggest that camp directors 
have their caretakers place temporary 
snow load poles in those buildings 
whose roofs will not carry the ex- 
cessive weight of ice and snow. 

Larger buildings can be cabled at 
plate height to prevent wall spread 
and consequent collapse of roofs. 





Cable of % to % inches, fastened to 
eye bolts and slack taken up by a 
turnbuckle, can be removed in the 
summer. These precautions will give 
camp operators winter peace of mind. 
William V. Dworski 
Camp Consultant 
New Haven 15, Conn. 


Winter Training Program 
Success of a camp waterfront pro- 
gram may be appraised by observing 
the enthusiasm, interest and attitude 
of campers. These responses are not 
gained spontaneously but rather re- 
flect the knowledge, skill, ability and 
understanding of the counselor. 

To better insure development of 
qualities deemed necessary for coun- 
selors at YMCA Camp Ta-Wasi, a 
winter in-service training program was 
designed to familiarize everyone with 
YMCA camp philosophy and equip 
them with necessary skills for crafts, 
waterfront and campfire activities. 

After general orientation, the 
waterfront in-service training pro- 
gram started in late winter and lasted 
six to eight weeks. Meetings were 
held weekly at the YMCA for two 
to three hours. 

Each person received first aid in- 
struction from a highly skilled in- 
structor. Course material was _ pre- 
sented through lectures, demonstra- 
tions, discussions and practical labora- 
tory experience. A certificate of merit 
was awarded to all who successfully 
completed the course. 

Water safety skills were presented 
at the pool immediately after the first 
aid session. Techniques of life saving, 
swimming instruction and_ artificial 
respiration were introduced. 

For instruction in small craft, a 
counselor’s handbook was used. This 
mimeographed manual _ consisted 
largely of drawings adapted from Red 
Cross sheets, and presented canoeing 
terminology, safety procedures and 
fundamental canoeing strokes. 

Those individuals hired as coun- 
selors were given a brief review ses- 
sion just before opening of camp. 

Careful training of counselors to 
implement the waterfront program 
proves itself in the popularity of 
aquatic activities among campers and 
favorable comments from parents. 

Stratton F. Caldwell 
Associate in Physical Education 
University of California 


Vol. 31, No. 2. Published by Galloway Publishing Co., 120 W. 7th St., Plainfield, N. J.,. monthly November through June, semi-monthly 
in March, ACA membership includes Camping Magazine; to others $5 per year in the U.S. and Canada, $6 elsewhere. Single copies, 
regular issues 60c, issues over one year old, $1, annual Reference issue $2. Camping Magazine is indexed in The Education Index, 
and available on microfilm from University Microfilms. Second-class postage paid at Plainfield, N. J., and at additional mailing offices. 
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SYNTEX CHEMICAL COMPANY, INC. 10 East 40th Street, New York 16, New York 


Dear Sirs: Please send Camp Name Location Enroliment 


me information about AQUA IVY 
Your name 


TABLETS and your “Plan for 
Parents.” Address 
~ NNN nn nn nN NN CTC CE eae, 


City State 
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OUTDO’ SuRTS 


. dkote: 


FAST DRYING 


75% less expensive than composition materials 
Unaffected by extreme changes in temperature 
Permanent color @ Dust-free non-slip surface 
Lowest upkeep by actual tests 









TENNIS court SURFACING 






Camping 


BOOKS FOR BETTER 












Decentralized Camping — 
A Handbook 

By Lois Goodrich, Association 
Press, 291 Broadway, New York 7, 
$4.75. 

The author translates her wide ex- 
perience in decentralized camping in- 
to a how-to book, answering the prob- 
lems faced in this way of camping. 
It is written for the directors con- 
sidering the decentralization of a con- 
ventional camp or person planning to 







Wherever sports are held —schools, colleges, institutions and 
municipalities, chances are you'll find REDKOTE, the natural 
pulverized slate surfacing. 
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REDKOTE is smart appearing. Soft shade red shows boundary 
and lane markings clearly. And it needs no wetting. With RED- 
KOTE you get more resiliency — more true bounce. Saves wear 
and tear on equipment and players. 


Write for descriptive folder. It could be the be- 
ginning of a most profitable investment for you. 


YORKMONT SLATE CO., INC: Granville, N.Y. 
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initiate a camp. Chapters cover selec- 
tion and training of staff, camp pro- 
gram, nutrition and health, shelters. 
waterfront, budgets, maintenance. 
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Pathways to Understanding — 
— g 2 _ Outdoor Adventures in Meditation 
oo, Se oe S3 a ¢ : sae bees y 4 Pn melds: f. By Rev. Harol d a Kohn. Wm. B. 
ie , ee ee | Eerdmans Publishing Co., 252 Jeffer- 
eke oF son Ave. SE, Grand Rapids 3, Mich., 
es : $3. 

<a, 4 pie, las 1 | The purpose of this series of es- 
ns oe Ma says is to translate the author’s 
knowledge of and reverence for na- 
ture into a better understanding of 
ourselves and our Creator. Each ar- 
ticle is a parable based on some ex- 
perience enjoyed in field, woodland 

| or by lakeside. 





















“%. ei » | We are grateful 
to all our customers 
for their valued business 

and hope that the 
Year 1959 
may bring them 
Prosperity and Happiness. 







Pocket Field Guide to Trees 

By William C. Grimm, The Stack- 
pole Co., Harrisburg, Pa., $1.50. 

Pen sketches of leaf or needle. 
flower, fruit or seed, twig, bud and 
bark of over 100 trees make identi- 
fication easy with this guide. These 
illustrations are from the more de- 
tailed reference volume, “The Book 
of Trees.” 










THE SIGN OF GOOD SERVICE 
> 










Pocket Field Guide to Animal Tracks 
The Stackpole Co., Harrisburg, Pa., 
$1.50. 
The book is divided into two parts: 
_ Small Game and Big Game. Each 
| page shows a picture of the animal 
and his tracks and gives a brief de- 
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CAMPING # / 
ror 2. D consecutive years... 
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scription for identification, range, | PARENTS’ MAGAZINE 


food, habitat and breeding. A few 


pages are provided at the back of the . . 
book for field records and notes. has led all national magazines 


Family Guide to Teenage Health . 
By Edward T. Wilkes, MD, The in number of camp advertisers! 


Ronald Press Co., 15 E 26th St., New | 
— “ $4. dike | Ai qearter-contary of acceptance by the nation’s outstanding 
\ physician gives information and camps reflects the character and success of PARENTS’ MAGAZINE'S 
pi on nd health — rong pe service to families with children. 
roblems of the years between 12 an ia) ; 
P meget i Guiding mothers and fathers in the selection of camps is an 
20. Written in layman’s language, the ' seers ; anes 
iil neem aerklinial anliaalindhon tian important application of PARENTS’ devotion to the special inter- 
egg? y ests of millions of young families throughout America. 
giene, diet, exercise and sleep, as well 
as what can be expected in growth 
and development. 





In rendering this service conscientiously and expertly, high- 
lighted by personalized inspection coast to coast, PARENTS’ enjoys 
the unique confidence of its reader-families, just as our adver- 
: tisers enjoy the results of this confidence—enrollments among the 
Grounds Maintenance Handbook | most desirable families in the nation! : 

By Herbert S. Conover, F. W. 
Dodge Corp., 119 W. 40th, New | For rates and full details, write or phone: 

York, N. Y., $10.95. Josephine E. Chrenko, Director, School and Camp Department 

Intended as a guide to the most im- 
PUREE: SAQOUs CE greets. saarRene PARENTS’ MAGAZINE, 52 Vanderbilt Ave., N. Y. 17, MU 5-4400. 
ance and the “know-how” for per- 
forming the necessary tasks, this book 
covers the planting and care of turf, 
trees and shrubs, equipment, insect 
and weed control, soil erosion, and 


maintenance of roads and recreation- | BUILT TO TAKE PUNISHMENT 


uJ areas. 




















Collecting, Preserving and 
Studying Insects 

By Harold Oldroyd, The MacMil- 
lan Co., 60 5th Ave., New York 11, 
$5. 

A description of the equipment and 
methods for building a collection of 
insects, this book is intended both for 
the beginner and as a_ permanent 
reference work. Part of its purpose 
is to point out errors to be avoided, 
as well as that which should be done 
by a collector. 


The Handbook of 
Czmp Maintenance 

By Alan Nathans, Association 
Press, 291 Broadway, New York 7, 
at $7.95. 

This 8% by 11 inch, loose-leaf 
bound book is written for camp di- 
rectors, head counselors and mainte- 
nance staff. Its purpose is to present 


In 1957 four modern adventurers pad- 
dled and portaged 5000 miles from 
Colorado to Maine. Their sturdy Old 
Towns battled rapids, waves and gales 
on waterways first traversed by mis- 
sionaries and trappers. They braved 
the broad Missouri, sailed the Great 


program and directions for mainte- Lakes. Intrepid, daring. tough — the 
; eile Make sure you have Old Towns for your camp 

nance in camp whic! oes not re- \ ld season. Place your order now. We also build 
: . , . rey ° owners: “No other canoes could have lapstrakes, sailboats, dinghies and skiffs to 
quire skilled and licensed artisans. It meet all waterfront needs. Also quality ac 


covers procedures for opening and taken the punishment.” cessories. Write for FREE catalog. 


closing camp, daily chores, and inte- 
gration of maintenance staff with pro- OLD TOWN CANOE COMPANY CrETTITRZUTLO 
gram. | 682 Fourth Street, Old Town, Maine OL D TOW N CA NO é S 


7 


Old Towns won high praise from their 
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BUY DIRECT!? 
FINE QUALITY 


Volia-Sheen 


LerreREo 


CAMPWEAR 


Nationally Famous for 
Over 25 Years 
T - SHIRTS 


First choice of hun 
dreds of camps. 4 
styles incl. Terry 
Cloth. Shrink resist 

nylon reinfor 


SWEAT SHIRTS 


Heavy weight, fleec« 
lined, Elastic knit cuffs 

waisthand. Nylon re 
inforced. White silver 


1 ; 
erey coio;rs 


BOXER STYLE 
CAMP SHORTS 


Rugged, fine quality 
broadcloth Sanforiz 

Reinforced waist 
hand. Boys and girls 
White or color. Wid: 


ranwe or sizes, 


HEADSCARFS 


lustrous spun _ acetate 
Hand-fringed, water re 
pellent. Light gold or 
white. A wanted item for 
every girl’s camp. 


-— 


MO Tihnchate 


*_Bagoer™— 


EMBLEMS AND PENNANTS 


For low-cost camp awards. Quality 
felt. Camp design in genuine Velva 
Sheen embossing. 


CREW HATS 
. Popular for boys & girls 
Fine quality, water repel 


lent gabardine. 
AS) 


BASEBALL CAPS f 
Iwill, Sewed-on felt 
emblem with camp 
design. Elastin ad 


justabl hack band. 


Vola-S: 


CAMPWEAR 


CARDIGAN JACKETS, ZIPPER SWEAT 

SHIRTS, WINDBREAKERS, PULLOVER 

POLOS, LAUNDRY and GYM BAGS. 
Fill in Coupon below 

Send me catalog and a sample T-Shirt 

& felt emblem 

_amp 

Camp Director 

Camp Address 

Winter Address 


VELVA-SHEEN MFG. CO. 


1416-c.m™.C Vine $t., Cincinnati 10, Ohio 





AMINE Grape 
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> Objectives 
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Encourage Creativity 
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Take a NEW Association Press Book FREE! 


Se ne gage 


| CHOOSE 


any one of these recent, basic, or just-published 


books as your; _ FRE | additional book when you place 


an order of $15 or more for these guides to better camping. 


RECENT 


COMPLETE BOOK 
of CAMPFIRE 
PROGRAMS 


LaRue A. Thurston 


Tells you how to create the fun and 
magic of the best campfires — the fire 
itself, physical arrangements, the circle 
of friendship around the fire, program 
activities, leadership techniques. Hun- 
dreds of sure-fire suggestions — easy- 
to-follow, complete instructions on 
full range of activities: ceremonies, 
honors, noisy fun, stories, games, 
dramatics, stunts, etc. Complete sam- 
ple programs. $5.95 


BOOK OF INDIAN 
LIFE CRAFTS 


Oscar E. Norbeck 


Nearly 200 fresh, interest-sparking 
arts and crafts projects related to the 
Indians’ daily life, using actual Indian 
materials and skills. Tipis, bonnets, 
peace pipes, costumes, pottery, hunt- 
ing equipment, musical instruments, 
games, canoes, etc., are included 
among the projects — all explained in 
easy step-by-step drawings and text. 
For all camp age groups. Fully illus- 
trated, indexed. $5.95 


STORIES for TALKS 
with BOYS and Girls 


J. A. Cheley 


This up-dated revision of the old 
camp classic is a treasure house of 
more than 700 short stories, anec- 
dotes, and illustrative pieces, suitable 
for short talks, devotions, campfire 
punch lines. Counselors and staff will 
find attention-getting point-makers on 
99 themes such as_ sportsmanship, 
courtesy, reliability, bravery,  self- 
control, etc., arranged and = cross- 
referenced for quickest use. $3.95 


work 


JUST PUBLISHED 


DECENTRALIZED 
CAMPING 


A Handbook 


Lois Goodrich 


For those who wish to explore and adopt the 
small-unit camp programming approach, this book 
is a specific, practical guide prepared by the ex- 
ecutive director of Trail Blazer Camps (formerly 
Life Camps). Miss Goodrich shows how the de- 
centralized camp is administered, how leaders are 
trained, how camper health and safety are insured, 
and how. small-group camp _ living actually 
develops. $4.75 


HANDBOOK OF CAMP 
MAINTENANCE 


Alan A. Nathans 


All-in-one guide and checklist to maintenance 
programs and procedures for camp equipment, 
buildings and grounds. Covers all details of 
maintenance which do not require employment of 
skilled help: opening of camp, roads, athletic 
tields, buildings, waterfront, kitchens, forms, in- 
ventories, purchasing, many others. Durable, con- 
venient loose leaf binding makes this a _ real 


BOOK OF 
AMERICAN INDIAN 
GAMES 


Allan A. Macfarlan 


150 authentic games of North American tribes 
from coast to coast, for all camp age groups. Each 
game is identified by tribal region, suggested ages, 
number of players, setting, and whether equipment 
is needed. Types of games include ceremonial, 
hunting, stalking, running, relay, racing, kicking, 
throwing, rolling, tossing and catching, guessing, 
etc. Fully illustrated and indexed. $3.95 


yy leoledy- Wale), mid a> 
291 Broadway, New York ur Y. 


pierces. BASIC 


HANDBOOK OF TRAIL CAMPCRAFT, 
John A. Ledlie, $4.95 


TREASURY OF AMERICAN INDIAN 
TALES, Theodore Ressler, $3.95 


CAMPFIRE AND COUNCIL RING PRO- 
GRAMS, Allan A. Macfarlan, $2.50 


CREATIVE CRAFTS FOR CAMPERS, 
Catherine Hammett and Carol 
Horrocks, $7.95 

FUN IN THE WATER, Thomas K. 
Cureton, Jr., $4.00 


NEW UNDERSTANDINGS OF LEADER- 


SHIP. Murray G. Ross and Charles 
FE. Hendry, $3.50 


HOW TO WORK WITH GROUPS, 
Audrey and Harleigh B. Trecker, 
$3.50 

MORE NEW GAMES FOR ‘TWEEN- 
AGERS, Allan A. Macfarlan, $3.50 

IT’S FUN TO BE A COUNSELOR, 
Emily H. Welch, $1.00 

SOLVING CAMP BEHAVIOR PROB- 
LEMS, J. Kenneth Doherty, $1.00 


CAMP COUNSELORS’ MANUAL, Re- 
vised ed. John A. Ledlie and 
Francis W. Holbein, $1.25 


TALKS TO COUNSELORS, Hedley S. 
Dimock and Taylor Statten, 75¢ 

OMNIBUS OF FUN, Larry and Helen 
Fisenberg, $7.95 

THE PROGRAM ENCYCLOPEDIA, C. A. 
Duran, $7.95 

THE CAMP PROGRAM BOOK, Cathe- 
rine Hammett and Virginia Mus- 
selman, $5.00 


ADMINISTRATION OF THE MODERN 
CAMP, Hedley S. Dimock, $4.00 


SUMMER MAGIC, Kenneth and Susan 
Webb, $2.50 


SPIRITUAL VALUES IN CAMPING, 
Clarice Bowman, $3.00 


WORSHIP WAYS FOR CAMP, Clarice 
Bowman, $3.00 


100 DEVOTIONS FOR BOYS AND 
GIRLS, William L. Woodall, $2.00 


DEVOTIONS FOR BOYS AND GIRLS, 
William L. Woodall, $1.50 


SERVICES FOR THE OPEN, Laura I. 
Mattoon and Helen D. Bragdon, 


Check the books you want and your FREE book and rush your order 
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Why chefs who know soups buy Heinz! 


Hetty Heinz Soups are better tasting! All 
are made from choice ingredients . . . pre- 
pared, seasoned and cooked under the supervision 
of master chefs. You can serve Heinz Soups with 
confidence because the flavor’s uniformly “‘fine’’. 


e@ Heinz Soups cut kitchen waste! You eliminate 
needless preparation costs . . . almost anyone can 
prepare a day’s supply of Heinz Soups in minutes. 
You have absolute portion-cost control. There’s no 
waste from leftovers or spoilage, either. 


HEINZ 7 


CHEF-SIZE | 


SOUPS | 


e@ Big Heinz line gives menu flexibility! With 21 Heinz 
Soups to choose from, you add variety to your 
menu, offer customers a wider soup selection. For 
meatless days alone, there are six tempting kinds. 
And now you can feature the five new Heinz Soups: 
Minestrone, Chicken Gumbo, Chicken Vegetable, 
Vegetable Beef and Turkey Noodle. 


@ Heinz 5l-oz. Chef-Size Soups are condensed to 
give you twice as much. Ask your salesman to show 
you how little it costs to serve the very best. 


Cream of Tomato e Vegetable « Beef 
Chicken Noodle e Chicken Vegetable 
Vegetarian Vegetable e Beef Noodle 
Cream of Chicken e Chicken Gumbo 


CONDENSED 
CREAM OF 


TOMATO 


Cream of Mushroom e Chicken Rice 
Genuine Turtle e Vegetable Beef 
Split Pea e Consommé e Minestrone 
Cream of Pea e Bean e Turkey Noodle 


Clam Chowder e Cream of Celery 


You Know It’s Good Because It’s Heinz! 
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Let’s Take a Look at 


Our Major Coneerns 


By Theodore Cavins 


SHORT TIME AGO, in prepa- 

ration for a talk I was asked to 
make, I set down nine facets of camp- 
ing with which all of us are concern- 
ed. The nine facets are: buildings 
and physical development of the 
camp, enrollments, administration, 
learning of skills, development of the 
American Camping Association, stay- 
ing solvent, assembiing a good coun- 
selor staff, passing on to campers the 
heritage of the out-of-doors, and 
helping campers form attitudes, ideals 
and habits that will sustain them. 

I came to the conclusion that six 
of these facets are really “minors,” 
in terms of the amount of non-routine 
time and creative thought required on 
the part of the camp administrator, 
and that only the last three named 
should really be considered “majors.” 

(Editors note: Space does not per- 
mit inclusion of Mr. Cavins’ reasons 
for assigning six facets to the “minors” 
classification. It should be noted how- 
ever, that he does not equate “minor” 
with “unimportant,” but only with 
“less important” than those items he 
lists as “majors.” ) 

Now what are the major areas of 
concern for camp directors? Where 
should we apply most of our blood, 
sweat, and tears? 

First, in assembling a good counse- 
lor staff, | am sure there ts no argu- 
ment about this being our top prob- 
lem, so let’s analyze it and see what 
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can be done about it. Why do we 
have trouble getting good counselors? 
! will mention several reasons and 
will suggest what, if anything, can be 
done about them. 

Finding people with the right atti- 
tudes, ideals, and mind-set to live well 
with children in camp is one of the 
problems. Perhaps there are as many 
of these people of stable emotions 
and sound character as ever, but they 
are being sought by more camps, and 
therefore fewer are available for each 
camp. At any rate many of us are 
plagued by the drinking problem, the 
restlessness that considers the camp 
environment too confining, the in- 
ability to adjust from modern college 
life to the camp setting. 

One answer may be to promote 
camp counseling among groups that 
are already inclined our way—-the 
teacher-training students, the semi- 
naries, the social service oriented 
groups. Dr. Arthur Selverstone, in the 
January 1957 Camping Magazine, 
suggested ACA nationally and locally 
dedicate itself to this job by every 
Section contacting colleges within its 
area. The ACA Board has gone on 
record as putting Leadership at the 
top of its priority list, although the 
initial emphasis is on the training as- 
pect rather than propaganda and pro- 
motion. 

Another answer is turning to older 
staff, which brings other problems. 
A third is to realize that counselors 
are more like campers than we used 
to admit, with problems we have to 


(;ood 


Counselors 


Camping 


Out-of-doors 


Leadership 
Toward 


Spiritual Growth 





give time to and help them solve. 
[his means more orientation and 
training, more tolerance, more efforts 
to meet their needs at camp by pro- 
viding recreation, refreshment, time 
off, ete. 

Another reason for staff problems 
is our inability to compete financially 
with jobs in other lines. One answer 
is to pay bigger salaries, which we 
are doing every year. Inevitably, a 


should have a chance to continue in 
their summers at camp. 

It is a sound principle of education 
that we start where our youngsters 
are, but we are not doing our job 
adequately unless we expand their 
interests and introduce new fields. 
The challenge to us is to make these 
real camping experiences available to 
all our campers in a way that the 
pioneering values permeate their lives 


Pass on to campers the heritage of 


the out-of-doors and pioneering 


larger chunk of our budget will have 
to be devoted to counselor salaries 
than in the past. 

Another answer is to employ mar- 
ried staff; a husband and wife will 
work for a combined salary consider- 
ably less than the two separate 
salaries of equally qualified indivi- 
duals. This suggests the economy of 
brother-sister camps, or co-ed camps, 
and it is my opinion that such are 
sound ideas from every angle, the 
angle of staff being a strong one. 

A third reason for staff problems 
is inadequacy in the skills of camp- 
ing. This is one we can cope with 
more readily as individuals and as a 
profession, through providing oppor- 
tunities for training. Our ACA has 
made a start through Campcraft Cer- 
tification courses. 

In concluding this discussion of 
counselor problems, I would like just 
to mention a few more angles to 
consider: Keeping those counselors 
that we have by meeting the needs 
that tend to lose them such as hous- 
ing for families; growing counselors 
from our own staff by CIT programs 
that keep them coming up and back; 
using more teachers who have sum- 
mers free and have the basic educa- 
tional background. 


Heritage of Outdoors 


The second major area toward 
which we should direct our energies 
is passing on to our campers the 
heritage of the out-of-doors, the pio- 
neering experiences connected with 
the woods, lakes, rivers, and all that 
goes with them. I don't mean to de- 
preciate the importance of tennis, 
baseball, riding, sailing, and the many 
other sports that youngsters love and 
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and affect their characters, for I am 
convinced there is a special value 
here that our twentieth century boys 
and girls are getting less of every 
decade. 

It is a challenge we have not met 
adequately in our camp. It is easier 
for camper, counselor, and adminis- 
trator to eat in the dining room, 
sleep in the cabins, use the in-camp 
facilities of urbanized recreation than 
to take canoes and tents and pack- 
sacks out on a three-day trip where 
wind and rain and mosquitoes add 
to life’s discomforts. My point is that 
it takes thinking, planning, energy, 
and promotion from the top to see 
that a camp meets this important ob- 
ligation to campers. It won't happen 
otherwise. 

How do we do it? 

First, we must be convinced that 
it is very important. Then we have 
the first prerequisite for convincing 
campers and counselors of the value 
of this wilderness heritage. Then we 
must select counselors who are in- 
trigued by this phase of their job and 
don't grumble if they are taken off 
the baseball field, counselors who 
come with the idea that this is one 
of the most important contributions 
camp can make. Proper equipment is 
necessary, sO Campers and counselors 
can be dry in rain, free of mosquitoes 
in tents, eat well as they cook their 
own food. In other words, we don't 
need to create unnecessary hardships 
and discomforts for these experiences, 
and we must be ready to invest 
money in this phase of camp as readi- 
ly as in the buildings and _ tennis 
courts. 

Places to go and places to camp 
must be worked out. As summer 
homes take up more and more of the 


wilderness area which we could once 
camp in, we must buy or lease land, 
or ally ourselves with national or state 
forests, the agencies that have land 
available for such use. 
Administratively, our camp must 
be set up to make this kind of small 
group camping easy and fun, free of 
as much red tape as possible. With all 
barriers removed, our campers will 
continue to get the deeper benefits. 


experiences with woods, lakes, rivers. 


Too many of us are following the 
lines of least resistance and denying 
our campers values that come from 
greater self-reliance, combating na- 
tural forces, enduring supervised 
hardships, and doing without some 
of the luxuries of the city. We won't 
get out of this rut unless we work 
hard at it and make it one of our top 
priorities. 


Spiritual Growth 


The third and last major area we 
must concentrate on, in my opinion, 
is helping our campers form attitudes, 
ideals, and habits that will sustain 
them. Some would call this helping 
our campers get a deeper faith in 
God, a finer spiritual growth. In many 
instances this could be referred to as 
restoring their souls. 

One of my favorite books 30 years 
ago, about the time I entered organ- 
ized camping, was Skookum Chuck 
by Stewart Edward White. It told of 
a tired, dissolute young man, whose 
father’s fortune was his own mis- 
fortune, who wandered around San 
Francisco looking for some new di- 
version. He was intrigued by a sign 
on a door, “Dr. Anaxagoras, Healer 
of Souls,” and he went in out of 
curiosity, telling the doctor that he 
wanted his soul healed. The doctor 
accepted the case, with a fee of 
$10,000 payable only if the young 
man agreed that his soul was healed. 

Then follow 10 chapters, each one 
telling an adventure in the woods of 
Vancouver Island, real camping ad- 
ventures, with felling trees, catching 
fish, encountering storms, enduring 
hardships—and the young man comes 
out of the woods two months later 
with a soul restored. 
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The story is not new, but we have 
more young people whose souls need 
healing now than ever before. In an 
issue of the /nternational Journal of 
Religious Education, a year or two 
ago, Lowell Hazzard wrote in an 
article entitled “Meet God Out-of- 
Doors”: “Modern life is out of touch 
with reality. The blaring juke-boxes 
and television sets, the rushing cars 
on concrete highways, the neon lights 
flashing their raucous messages, the 
cheap entertainment of the movie 
house, the incessant dinning of the 
drums of war, all these try to tell 
us that they are life, that we must 
adjust ourselves to them, if we would 
find the secret of successful living. 
Increasingly we do that, and increas- 
ingly life disintegrates.” 

This problem of attitudes, ideals, 
and habits is a universal one, shared 
by education, the home, the church, 
and many other agencies. It 1s like- 
wise universally agreed that we aren't 
doing very well, and that includes us 
at camp. I used to take these gains 
for granted, feeling they would be 
the automatic result of going from the 
temptations of the city into the 
woods and the cleaner associations 
of camp. While that is true to some 
extent, I now feel that working and 
planning for these desirable results 
must be my greatest concern. 

Immediately we all realize that the 
extent to which these life-sustaining 
ideals and attitudes enter the lives of 
our campers depends above all on our 


tual viewpoints. That is for the 
sectarian camp with religious affilia- 
tion.” This viewpoint is as unhealthy 
as feeding our campers nothing but 
candy bars. They come to us needing 
bread, and we must not give them 
stones. | do not mean, of course, to 
meet these needs through sectarian 
ways in a non-sectarian camp; but | 
do mean giving much thought to pro- 
viding wholesome food for the hun- 
gry souls of our campers. 

How can we do it? There are as 
many different answers to that ques- 
tion as there are trees on our camp 
site. Our minds are individually fer- 
tile in providing the answers, if we 
set our minds to them. However, to 
be concrete, I will suggest a few. 

Let’s start with the director. His 
ideals, attitudes, and habits will na- 
turally have more influence than his 
words or those of any other individual 
in camp. He must see that this con- 
cern is expressed in the objectives of 
the camp. He must set the moral and 
spiritual tone. 

Facilities play a part. Have we 
taken the time and effort to provide 
as good a chapel as we have a water- 
front? Have we included a library 
in our building program, where quiet 
reading is possible? Have we thought 
of conversation areas, prayer nooks, 
meditation trails, inspiration points? 
Have we invested in music, books, 
and such materials related to the 
esthetic and the spiritual in propor- 
tion to their need, or have they been 


Help campers form attitudes, ideals 


and habits that will sustain them 


staf_—above all except the director's 
concern for them in selecting, train- 
ing, and working with his staff. 

We also realize that the wilderness 
trips and small group trail camping 
that I have called a second major 
need for emphasis are very influential 
in the formation of these attitudes. 
My three majors are somewhat over- 
lapping, therefore, and achieve their 
parallelism only in their demand for 
top priority in the camp administra- 
tor’s thoughts, time, energy and con- 
cern. 

Perhaps we have been saying in the 
past, “We are non-sectarian. It isn't 
our job to inculcate moral and spiri- 
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left out in favor of sports equipment? 

If staff and facilities are provided, 
real achievement of the goals depends 
on program. From one group I have 
heard of a morning “thought-for-the- 
day” plan, with activities following 
from this daily “thought” which tend 
to make it more meaningful. Daily 
assemblies and chapel services are 
used in some camps. Bulletin boards, 
newspapers, camp fire programs, 
story hours can be instruments for 
achieving these goals. Music and 
dramatics can have an uplifting and 
spiritual influence if they follow the 
best principles. Special programs and 
special days can have character-build- 


ing content. Attitudes toward other 
races and religions can be affected, 
especially if the selection of staff and 
campers has included persons of di- 
verse backgrounds. 

None of these is new to you, and 
[| have just suggested the breadth of 
our opportunity. Actually, these pur- 
poses can permeate all activity and 
not be pious or religious in a way 
that would turn a camper against 
them. A veteran schoolmaster was 
asked how he taught religion in his 
school: “We teach it all day and all 
night: in mathematics by accuracy, 
in language by learning to say what 
we mean, in history by humanity, in 
geography by breadth of mind, in 
handicraft by thoroughness and cre- 
ativity, in astronomy by reverence, 
on the playground by fair play, by 
kindness to animals, by good manners 
to one another and truthfulness in all 
things.” 

This applies equally to our teach- 
ing in camp. Neither do | mean for 
this major objective to alter by one 
mite the importance of pure fun in 
the camp. A camp isn’t a good camp 
if it isn’t fun, for fun and happiness 
are character builders of the best kind 
in themselves. 

Benjamin Fine in his recent book 
1,000,000 Delinquents, says, “There 
is no such thing as a ‘born’ bad 
boy There is, however, the un- 
happy boy. And if you scratch the 
surface of the bad boy, you will find 
an unhappy child.” 


and foster finer spiritual growth. 


Yes, the happiness which camp 
gives to boys and girls is a great help 
in restoring their souls. So are the 
green pastures and the still waters 
and the many other deep and lasting 
experiences that a dedicated camp 
director and his staff can build in- 
to a camp to enrich the lives of the 
campers. This is what counts most 
in camping. 


—Based on a talk to the New Eng- 
land Camping Assn. Mr. Cavins is 
the director of Camp Mishawaka, 
in Minnesota, and immediate past 
president of the American Camp- 
ing Assn. 
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How 


Surfboards 


Can Spark 


Camp Illahee Photo 


Your Aquatic Program 


DVANCED swimmers often look 
for more challenging water- 
front programs. Perhaps your camp- 
ers will be intrigued by a surfboard 
ballet. Many beautiful water show 
routines may be developed by using 
surfboards on pool or lake with dance 
techniques such as ballet, modern 
dance and slow, graceful acrobatic 
stunts. Music, simple costumes and 
spotlighting for night shows add much 
to the effectiveness of such programs. 
The surfboards used should be 
large enough for a performer to stand 
up comfortably and to walk four or 
five steps. For increased stability, the 
wide end of one surfboard may be 
placed across the center of another, 
forming the letter “T.” Walking must 
be done in a straight line with each 
foot placed directly in front of the 
other. Fast or jerky motions are to 
be avoided, for they may throw the 
performer off balance. 

Any group of camp _ counselors 
would very likely have at least one or 
two persons interested in ballet, mod- 
ern dance or acrobatics. They can de- 
vise graceful methods of getting on 
and off the board in deep water and 
changes of position, Goad posture 
practice should be stressed through- 
out. Coordination in the show is 
achieved by developing individual 
skills and then fitting them into 
smooth routines for the group, 
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Most of the routines are performed 
without the performer getting wet. 
but they may be varied by rolling off 
the side of the board backwards, and 
sinking into the water. This is done 
either with both legs straight, one foot 
at the other Knee, or in split style— 
one leg stright out in front and the 
performer's face down, and the other 
leg straight out behind. One variation 
is with the performer lying back with 
feet in the water on one side of the 
board and head in the water on the 
other for a few seconds, then raising 
one leg with just enough momentum 
to clear the board and allow both 
feet to enter the water simultaneously, 
legs at a 90-degree angle to 
other. 

Mounting the board feet first, face 
down, may be done in a manner 
similar to a somersault over a_hort- 
zontal bar, started by hanging on the 
board with the hands. 

Among the standing figures, the 
arabesque is especially pretty. The 
performer stands on one leg and 
arches the other behind the body, 
trunk tilted. The movement begins 
with one leg rising in front and swing- 
ing around to the side and back into 
arabesque position. Another method 
is to turn one leg to the side, bring 
the knee up high and let the foot 
come up the side of the other leg. 
Then without lowering the raised 


each 


By Everett Leedy 


knee, the foot is extended back into 
the arabesque position. 

Head stands, hand balancing, el- 
bow stands and somersaults are acro- 
batic stunts which may be done suc- 
cessfully on a_ surfboard. 

Alternate, unison or sculling types 
of arm strokes may be used. High 
recovery strokes, with water dripping 
from the hands, make an interesting 
spray pattern under spotlights at 
night. 

Skits or plays based on fairy tales, 
native folk tales, comedies and light 
dramas can be adapted for use on 
surfboards. Music to accompany rou- 
tines may be waltz, classical, oriental 
or modern selections. 

A calm water area for staging a 
show may be quickly improvised at 
a big lake front by anchoring lines 
of loaded small craft, such as canoes 
or row boats, to outline the area, Cir- 
cle, square and star arrangements of 
the boards may be used to add inter- 
est to the routines. 


—Mr. Leedy is on the staff at Camp 
Illahee, Brevard, N. C. His home 
address is Route 4, Box 301-E, Or- 
lando, Fla. He will be glad to an- 
swer questions on the routines or 
on the specifications and sources 
for surfboards of the type de- 
scribed. 
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By Herbert F. K. Klinger 


RGANIZED summer camping is 
undergoing a period of rapid 
change and growth. Good camps con- 
tinue to develop and prosper. More 
organizations than ever before are 
considering an extension of program 
through camping. By the end of the 
next decade some analysts expect 
total enrollments to expand almost to 
the point of doubling. To accommo- 
date up to four million additional 
youngsters by the 1970's, new camps 
will be needed and existing ones ex- 
panded. 

The reasons for this movement, a- 
side from a now established accept- 
ance of camping’s educational role, lie 
in our present-day economic and 
population trends. Yet it is these same 
factors which force new consideration 
in camp development during this 
unique period of growth for .organ- 
ized camping. 

Early summer camps were simpli- 
city itself. Facilities could be rustic, 
requirement were few. Appropriate 
land was plentiful, inexpensive and 
easily developed through local labor. 
These small beginnings have grown 
with the changes of the half century 
to a point of new dimension. 

Today good camping sites are more 
difficult to find. Our most remote 
corners, increasingly accessible from 
urban centers, have become every- 
man’s vacationland. Land values have 
multiplied. High camping standards 
have evolved through professional 
effort. Legislation and parental ex- 
pectation have further institutional- 
ized summer camps. This is not to 
say that camp life itself need become 
institutionalized. Informed directors 
are well aware of the challenge of 
keeping camp “the simple life” that 
for so many is camping, while every- 
thing else in our culture moves 
towards increasing complexity in or- 
ganization. 

Starting a new camp today becomes 
a complex enterprise. It involves cre- 
ating and providing for all the func- 
tions of a complete and dynamic com- 
munity. 

Faced with these developments, a 
prime matter to both individuals and 
agencies about to move into the pres- 
ent camping picture is that of site 
selection and development. Is it better 
to acquire an established, or partially- 
established situation, or build from 
the ground up? 

There are many who advise against 
developing a completely new camp. 
Since ultimate program objectives 
must often be compromised to bud- 
get and other factors, and an increas- 
ing number of established or modi- 
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IN EW CAMPS — 


BUY OR BUILD .e 


fiable facilities are now becoming 
available, a realistic approach to this 
question demands careful analysis of 
their point of view. There are many 
advantages to acquiring well-estab- 
lished facilities: 

1. It is quite possible that the avail- 
able operating camp has a value far 
in excess of the purchasing or dupli- 
cating price. Present day camp build- 
ing costs are high, having increased 
as much as 500% since 1940, and a 
favorable purchase price may become 
available. 

2. To successfully build a modern 
camp demands the most careful plan- 
ning, intricate coordination, great en- 
ergy and time that may be quite valu- 
able. Taking over an operating facility 
reduces such problems. The first few 
tedious years are bridged to imme- 
diate and complete operations. 

3. If located in a desirable camping 
area, the actual site is probably much 
more appropriate than might other- 
wise be obtained. Earlier camps had 
their pick of sites, and to find equiv- 
alent locations today requires going 
further afield and paying heavily. 

4. The completely equipped, pre- 
viously successful camp stands a bet- 
ter chance in financing as well as fu- 
ture success. 

Acquiring established facilities 


might generally be considered the 
safer and quicker way of starting a 
camping program. In evaluating situ- 
ations, aside from personal standards 
and objectives, it is important to con- 
sider the desirability of location and 
Site, the appropriateness and condi- 
tion of facilities and equipment, and 
most important, the camp’s potential 
for growth in harmony with the best 
in modern camping. 

Building a camp has great initial 
appeal. There is the challenge of 
Starting anew, utilizing every resource 
and creating along lines of one’s own 
thinking. If time is not a vital factor, 
the extent of final development need 
be controlled only by finances and 
the limits of imagination. The advan- 
tages of building include: 

1. Layout and construction can be 
in terms of primary goals, with every 
facility appropriate to its intended 
purpose. 

2. If there has been no compromise 
in site selection, there is opportunity 
to take full advantage of the latest 
thinking on camp planning and pro- 
gramming. 

3. Having only new buildings and 
modern equipment, the problem of 
excessive maintenance is minimized. 

4, Planning for growth over a 
period of years, along lines of pro- 
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gressive development, can be a less 
expensive means of beginning a camp- 
ing program. Only immediate necessi- 
ties are required during the early 
Stages. 

5S. There can be hidden pitfalls in 
an established facility. The effects of 
inaccurate appraisals, misrepresenta- 
tion, poor lay-out or reputation are 
often difficult to overcome. More 
than a few camps, once ideally 
located, are today sandwiched be- 
tween commercial distractions or 
parted down the middle by a highway. 

6. To build a new camp is to have 
a dynamic program. Campers will be 
eager to participate in development. 
The program, unencumbered by prior 
precedent or obsolete facilities, pro- 
vides full opportunity for innovation 
and freedom of expression. Camp 
spirit is further welded through the 
common experience of building and 
growing together. 

The implications of building anew 
on a fresh site may be both exciting 
and overwhelming. After judging the 
true magnitude of anticipated prob- 
lems, allowing also for those unex- 
pected ones, your capacity for deal- 
ing with them then becomes the issue. 


Make Specific Comparisons 


In evaluating, it will be necessary 
to make specific comparisons of site 
availability and local building costs 
against obsolesence and maintenance 
factors. What camps and sites are 
available within the desirable limits 
of the area? How important is time, 
and what is the degree of financial 
support? Can you afford to develop 
a site progressively? Is the leadership 
capable of such a specialized under- 
taking? Some compromise is always 
necessary, but on what factors can 
there be no compromise? A _ review 
of objectives and philosophy might 
well be a powerful stimulus to de- 
cisions at this point. 

The final decision—to buy or build 
— lies in your ability to meet these 
problems. Building from the ground 
up is far more difficult now than ever 
before and acquiring organized facili- 
ties may be the only realistic ap- 
proach in your situation. However, 
this point of view should not be ac- 
cepted without complete analysis in 
terms of long-range objectives. By 
moving into a ready or partially-ready 
situation you could be trading the 
future for immediate operations. If 
such compromise were on a large 
scale, camping —. “good camping” — 
would grow stale while at the very 
threshold of unprecedented growth 
and acceptance. 


—Mr. Klinger is Assistant Director, 
Camp Arcady, Lake George, N, Y, 
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Keeping in Touch 


With Alumni 
PAYS DIVIDENDS 


It takes planning and a bit of system to keep track of alumni. Without 


adequate records and filing systems, they have a way of getting lost. 


By J. Halsey Gulick 


NE OF THE joys of being a 

camp director is correspondence 
with alumni. However, this will not 
just happen. It takes planning and a 
bit of system to keep track of them. 
Without adequate records and filing 
system, alumni have a way of get- 
ting lost as they move from place to 
place. It is particularly hard to keep 
in touch with girls, as they not only 
move but also change their names. 

We have found it wise to have a 
card index file with allowance for un- 
limited expansion. If a system is be- 
ing started for a small new camp, 
remember that the camp may become 
larger and the alumni list will grow 
with it. There may come a time when 
there must be room for four or five 
thousand names, or even more. 

A Diebold revolving wheel file 
works well for our system. This will 
hold about 5,000  four-by-six-inch 
cards. Each card lists the alumnus’ 
present name and address, maiden 
name, if female and married, age, 
schools and colleges attended, par- 
ents’ names and address, names of 
brothers and sisters, years attended 
camp and outstanding camp records. 

This filing wheel is the basis of our 
alumni records. We keep a letter 
folder for a few years after campers 
are through camp and then throw 
the letter file away and rely entirely 
on the card. Our records would be- 
come too cumbersome if we kept let- 
ter folders for all who have attended 
camp. 

Fach year we send our alumni 
three or four newsletters giving alum- 
ni marriages, engagements, births of 
children and other news items of gen- 
eral interest, Besides the newsletter, 


we also send our annual booklet and 
other printed information. Most of 
the material is sent third class with 
request for post office form no. 3547 
on the envelope. (This is a request 
for notice of a new address. In the 
lower left corner of the envelope type 
“Form 3547 Requested.” In the up- 
per left corner put return address and 
“Forwarding and Return Postage 
Guaranteed.’’) 

When alumni move, the material 
is returned to us with the forwarding 
address. It doesn’t always work, but 
it helps. When material is returned 
with the notation “Moved, left no 
address,” we use other methods to 
track them down. We write parents, 
schools, colleges, brothers and sisters 
and any other source suggested. It 
takes a lot of work but it is worth- 
while. 

If you are sending out a large a- 
mount of mail, it saves a great deal 
of time to have an addressograph 
machine with a plate for each alum- 
nus. When there is a change in ad- 
dress, a new plate is made and the 
name and address are printed on the 
filing card from the plate. In this way 
the file and address plates are always 
the same. 

When we started the present sys- 
tem about 10% of our campers were 
children of alumni. Since then, the 
percentage has steadily grown so that 
now about a third of our campers 
are either children or grandchildren 
of alumni. We are starting on the 
great-grandchildren and this number 
is going to grow very rapidly in the 
next few years. 


—Mr, Gulick is Director of The 
Luther Gulick Camps, South Cas- 
co, Maine. 
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HIGHAM, NEILSON, WHITRIDGE 
& REID, INC. 


Padslil to) ji -lsl) Me +) 11+), ee Cir fale | 
Chicago - Los Angeles 


Does the peaceful camp scene on the reverse side reflect your peace of mind on camp 
problems? Or do you worry over fire, snow damage, vandalism, sickness, accidents and even 


death? 
More than 6000 camps have benefited from HNW&R’s unique experience and policies 


enabling them to offer you broader coverage and higher limits at lower cost on medical and 


tuition refund programs. 
In order to give campowners further peace of mind, HNW&R developed the 


CAMPOWNERS PACKAGE PLAN 


which protects campowners for uninsured losses not covered by standard contracts. This plan 
coyers ... 


PROPERTY CLAUSE — All buildings and contents, rowboats, canoes and supplies are in- 
sured against fourteen basic perils, including damage by fire, windstorm and hail, vehicles 
or aircraft, falling trees, smoke, vandalism and malicious mischief, collapse of building, collapse 
due to the weight of snow and ice, glass breakage, water damage and landslide, electrical appli- 
ance damage due to artificial causes, and is further extended to include loss by burglary and 
theft, and loss due to the perils of transportation. 

CAMPING FEES AND EXTRA EXPENSE — The Insured may apply up to 10% of the 
policy amount for the loss of camping fees and extra expenses necessary to reduce a loss, if the 


buildings and contents as described under the Property Clause are damaged by any of the perils 
insured against, including loss as a direct result of order by civil authority prohibiting occupation 


of the premises. 
LIABILITY — Comprehensive coverage for all known and unknown hazards, including 
premises and camping activities on and off the premises in accordance with policy conditions. 
Automobiles are written separately. 
PLAN ADVANTAGES 1. One contract covers ail hazards and the entire amount of insurance. 
Result: fewer policies, less clerical expense; one expiration date. 

. Cost is lower than on similar individual policies. 

. Many coverages are not available separately. 

. No co-insurance is required on tuition fees. 

5. Contract may be written for either private or organizational camps. 


Complete folders ori medical, tuitional refund, and Campowners Package Plan programs 
are available by writing HNW&R or by visiting their exhibit at all Regional ACA Conventions. 


Higham, Neilson, Whitridge & Reid, Inc. 


Boston « Philadelphia « Atlanta « Chicago « Los Angeles 
LEADING THE NATION IN CAMP INSURANCE 
Member : American Camping Association 





Encourage 


CREATIVITY 
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By Mrs. Levi M. Browning 


HE FRESH ENTHUSIASM of 

youth is a perfect setting for de- 
veloping great creative power. Young 
people cannot be separated from so- 
ciety, but the difficulties they some- 
times meet should be welcomed and 
the struggle to learn should be 
thought of as stepping stones to their 
contributions to society. If our young 
people lack the spirit to explore or 
experiment and live on borrowed ma- 
terials, ideas and ready-made concep- 
tions, we will be lost, because some- 
day we will lose even the capacity to 
borrow. 

Through leadership, encouragement 
and fun in doing, children can learn 
the inner satisfactions and sense of 
accomplishment that come from crea- 
tive experience. As children become 
acquainted with their thoughts, they 
use objects and materials to express 
them. 

What makes an experience crea- 
tive? Creativity is primarily a point 
of view, a feeling about something 
such as one’s home, family, a_ bird 
or a tree, and a way of responding to 
these things in one’s environment. To 
be creative calls for willingness to ex- 
periment; willingness to be independ- 
ent; and willingness to express one- 
self. 

We are almost completely sur- 
rounded by physical environment 
made by man—beautiful highways, 
clover-leaf turns, skylines, tall glass 
buildings, beautiful houses and pol- 
ished lawns. When our senses are not 
developed we walk through our en- 
vironment shrouded in a fog. Appre- 
ciation cannot be taught—it must be 
felt. 

A camper must identify himself 
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with the subject matter that is to be 
appreciated — newly found colored 
stones, beautiful spring flowers. To 
appreciate something one must receive 
an impression. 

A leader should not permit situa- 
tions in which children play with 
materials and expect praise for every- 
thing. Creation demands sincere ap- 
plication of emotion, information, 
skills and technique. Each camper 
must satisfy himself that he has 
created a project calling for some- 
thing extra from him. 

Let’s take a short hike with a 
group of campers; some decided to 
explore upstream, others downstream. 
If the leader has something especially 
in mind to share on the excursion, it 
might be discussed and developed as 
the hike progresses. Experiences of 
both groups may be shared back in 
camp. Exploration may be just for 
sheer pleasure, or leader and campers 
may hunt possibilities for programs. 
They see birds flying in and out of 
the sand cliffs along a creek, they 
discover driftwood or roots that look 
like wooden Indian faces, they collect 
colored rocks from the stream, they 
find a perfect place for a cook-out, 
they see a small island in the stream 
that reminds them of Robinson Cru- 
soe stories. The colored clay-like sand 
can be used for pottery; the tall reeds 


proper use of tools and materials. 
Our own interests, knowledge and 
background experiences come _ into 
play. Campers may become discour- 
aged in the process of creativity; they 
need help to continue. To be able to 
suggest other approaches to the pro- 
ject the leader must be a resourceful 
and stimulating person. 

How can children be creative in 
their daily experience? 

Some children create as a natural 
form of expression; others need en- 
vironment, materials and adult help. 
This is not primarily the use of books 
but dramatics, pantomiming, imper- 
sonations, molding, weaving and 
building with wood. All these activi- 
ties can be carried out without artistic 
talent. As children indulge in the 
experience, a need for help in tech- 
nique may develop. This is where the 
leader demonstrates but does not im- 
pose his ideas. 

What kind of environment is need- 
ed for this kind of experience? 

Plenty of time, space and materials 
should be provided. Nothing can be 
accomplished in a disorderly mess. 
Make the work-center interesting and 
attractive. Have at hand tables, tools, 
paint, clay, wood, rags, yarn, sacking, 
grasses, temporary easels, a typewriter 
or larger printer, paper, coloring 
equipment, paper cartons and material 


Help campers express themselves with 


to discuss, plan and carry out an ac- 
tivity and then express themselves on 
how they feel about what they’ve 
done. 

How may the leader become more 
effective in helping children to be 
creative? 

He must first be creative in his own 
point of view and engage in creative 
experiences himself. He must respect 
children as children and not expect 
their work to be perfect. Creative 
originality requires sympathetic toler- 
ation. 

The expansion of an experience in- 
creases the capacity for making sug- 
gestions. But, in a sense, the more we 
learn the less capable we are of learn- 
ing new things. We are inclined to 
accept what we have already learned 
as standards in dealing with new 
things. A leader is wise not to con- 
demn new ways, but to give time for 
new ways to prove themselves and 
show their worth. 

Creative originality requires criti- 
cism to test its worth, select the good 
from the bad and the useful from the 
useless. All leaders must have time 
to experiment and to encourage their 
own intellectual curiosity by examin- 
ing things that challenge their inter- 
est and attention. 

A child’s mind is constantly active 
and full of questioning. Encourage 


courage and conviction of their own 


can be used for basket making. The 
gathering of these materials, and the 
imaginative conversation inspired by 
physical surroundings, is inner cre- 
ativity at its height. Each child has 
contributed his share in the activity 
and planning toward a future project. 

A successful leader on an excursion 
of this sort must: 

|. Be alert to campers’ 
and needs. 

2. Stimulate their creativity 
learning processes. 

3. Keep himself personally alive, 
sympathetic and enthusiastic. 

4. Have objectives or goals at finger 
tips and shoot at them constantly. 

5. Believe the project is worthwhile 
and enjoyable so campers will too. 

As leaders, we teach technique and 
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attitudes 


and 


for stage sets, clothes for dressing up, 
even tape recorders for fun and for 
learning about one’s self. A spot for 
displaying creative work is_ most 
necessary. 

How important is creativity as com- 
pared with other types of learning? 

Creative experiences do something 
for the spiritual and emotional aspects 
of the child’s life that skills alone can- 
not do, Basic learning is needed to 
earn a living and to be an effective 
citizen. But to learn about the life of 
a pioneer can be deadly unless 
brought to life by dramatization, 
songs, cooking, story telling, and 
living skillfully out-of-doors. 

As necessary as learning the 3 R’s 
are the attitudes and behavior of 
children when they have opportunities 


careful thinking about experiences. 


their questioning and experimentation 
to do things in new ways. Only 
through these methods can children 
become unafraid of trying and resist 
the tendency to fall into a rut. In our 
world of scientific emphasis, our 
youth can not compete unless en- 
couraged to express their thoughts 
and new ideas. 

As leaders, it is a challenge to us 
to “practice as well as preach” ways 
of helping a young person express 
himself with courage and conviction 
of their own careful thinking. 


—Mrs. Browning spoke on this sub- 
ject at the Colorado Section’s Insti- 
tute on “Creative Programming in 
Camping.” The picture is a Hughes 
photograph of Red Pine Camp. 
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Typical sites of ACA Regional Conventions—French Lick Sheraton Hotel for Region III] and Chicago for Region V. 


7 Regional Conventions Offer 


Ideas, Inspiration 


ACA Regional Conventions, plan- 
ned to capture the interest of all 
camping people, got off to a flying 
start in Boston on January 23 to 24. 
Each convention has been carefully 
designed to meet your needs on both 
a national camping level and with 
special regional interests. Outstanding 
speakers are sharing their ideas on 
leadership, camper development, 
camping’s role in our fast changing 
world, and the work of the individual 
camp executive. Every camp director, 
staff member, student or camp board 
member who is able to attend one or 
more of the 1959 ACA Regional 
Conventions will be well rewarded 
and inspired. 


Region | 
January 23-24 
Hotel Statler 
Boston, Mass. 


Program Highlights: “Rainy Day 
Round-Up” of program activities with 
all participating. Keynote address by 
Dr. Vilhjalmur Stefansson, famous 
artic explorer. Talks by Bonnie Prud- 
den, member of President’s Council 
on Youth Fitness; George O’Day, out- 
standing yachtsman; Dr. Otis Max- 
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field, churchman and lecturer in psy- 
chology; and ACA President T. R. 
Alexander. Kindred interest group 
meetings and campers’ roundtables. 


Region Il 
March 19-21 
Shoreham Hotel 
Washington, D. C. 


Program Highlights: Keynote 
speakers: Fred V. Rogers, ACA 
President-Elect; Reynold Carlson, 
Chairman of ACA’s Conservation 
Project; Dr. Fritz Redl, child psy- 
chologist; Dr. Harold D. Meyer, au- 
thor and sociologist. Seminars led by 
Dr. Alan Klein, Reynold Carlson, 
Gunnar Peterson and Dr. Lloyd B. 
Sharp. Kindred Group Sessions, Inter- 
est Group Meetings, Workshops on 
Music, Horsemanship, Creative Crafts 
and Conservation. 


Region Ill 
February 11-14 
French Lick-Sheraton Hotel 
French Lick, Ind. 


Program Highlights: Outstanding 
speeches by Jerry Litten, on Camping 


for All 


and Outdoor Resources; Dr. Arthur 
Daniels, Dean, School of HPER, In- 
diana _ University; Mrs. Elizabeth 
Spear, ACA Board Member; and 
Hugh Ransom, Executive Director, 
ACA, Interest groups on extending 
camping, public relations, day camp- 
ing, etc. Sessions on outdoor educa- 
tion and school camping, family 
camping, leadership training, adminis- 
trative problems and kindred group 
interests. 


Region IV 
March 11-14 
Battery Park Hotel 
Asheville, N. C. 


Program Highlights: Featured 
speakers: Fred Rogers, ACA Presi- 
dent-Elect; Dr. DeAlton Partridge, 
President, New Jersey Teachers’ Col- 
lege; Dr. Price H. Gwynn. Sidney 
Geal, ACA Standards Director, will 
conduct a seminar for training Stand- 
ards Committee members. Mary 
Gwynn will lead a three-session sem- 
inar on Good Camp Program. Out- 
Standing camping people have been 
selected to lead interest group meet- 
ings on administration, day camping, 
nature and conservation, etc. A high- 
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Extra quality 
in materials 
} and workmanship 
makes Webb tents 
an economical, | 





Featured speakers at ACA Regional 
Conventions. Left, 1. R. Alexander, 
ACA National President. Below, left, 
Reynold Carlson, director of ACA’s 
Conservation Project and, right, Alan 














lasting investment 


INDIAN TEPEES 


Authentic design 
made of rugged 
white canvas 


Heavily reinforced, extra-high walls, over- 
lapping door flaps. Laced corners. Made of 
durable treated Army duck. 


HIKING TENTS 


for woodsmen who like 
to travel light 








BAKER TENT . . . large enough for cots, 
light enough to be carried by one person. 


EXPLORER TENT 
... Simple to 
erect, no 

bulky poles 

to carry. 


Also available 
are top-quality 


Ponchos, Sleep- ) 
ing Bags, Cots and Groundcloths 


MANUFACTURING CO. 


29458 N. 4th St. e Phila. 33, Pa 
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Girl Scout National Equipment Services | 
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Klein, University of Pittsburgh. 


light of the convention will be a tour 
of nine camps in western North Caro- 
lina. 


Region V 
February 26-28 
Conrad Hilton Hotel 
Chicago, Ill. 


Program Highlights: Noted speak- 
ers: Dr. Shane MacCarthy, executive 
director, President's Council on 
Youth Fitness; Dr. Robert J. Havig- 
hurst, University of Chicago; Reynold 
Carlson, director, ACA Conservation 
Project; Richard M. Lodge, Univer- 
sity of Pennsylvania and H. Roe 
Bartle, Mayor, Kansas City, Mo. Kin- 
dred group meetings, small group 
sessions on creative crafts, staff train- 
ing, family camping, campfire pro- 
grams, promotion and public rela- 
tions, etc. 


Region VI 
February 19-21 
University of Oklahoma 
Norman, Okla. 


Program Highlights: Installation of 
Fred Rogers as ACA National Presi- 


dent. Keynote speech by Mrs. Eliza- 
beth Spear on “The Pursuit of Excel- 
lence in Camping.” Talks by Howard 
Jeffrey, on leadership training, and 
Fred Rogers. Sidney Geal, ACA 
Standards Director, will conduct a 
training session for camp visitors. 
Workshops on day camping, crafts, 
spiritual emphasis, program, etc. Kin- 
dred group meetings, Section meet- 
ings, special interest group meetings. 


Region VII 
March 5-7 
Hotel Senator 
Sacramento, Calif. 


Program Highlights: Workshops 
and Seminars will run throughout the 
the conference. Campcraft certifica- 
tion, training of camp committees, leg- 
islation, training of camp visitation 
staff, in-school camping and outdoor 
education are among topics to be dis- 
cussed at workshops. Hugh Ransom, 
ACA executive director, Fred Rogers, 
ACA President-Elect, Sidney Geal, 
ACA Standards Director, and Stanley 
W. Stocker, Camping Survey Direc- 
tor, will represent the national orga- 
nization at the convention. 
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A Camp Newspaper 


IS Worth the Effort 


TRENUOUS tennis and refresh- 
ing swims keep young bodies 
in fine tone, but there is also a need 
for challenging the mind, using the 
quiet hours. The camp newspaper 
helps fill this need. This article is 
designed to serve as a guide to camps 
wishing to start a journalism depart- 
ment and to bring fresh ideas to those 
with established publications. 

In employing a journalism coun- 
selor, the camp director should look 
for a person with experience in pub- 
lishing. The applicant must be fa- 
miliar with journalistic style and able 
to guide the camper-editor. In addi- 
tion, the counselor must be thorough- 
ly skilled in the technical and me- 
chanical aspects of duplication, and 
a competent typist. The ability to 
write humor and draw cartoons and 
illustrations are bonus qualifications. 

The journalism counselor is respon- 
sible for all details of the paper. Re- 
member, the camper-editor is young 
and probably engaged in many camp 
activities, and therefore needs care- 
ful and tactful counseling. The coun- 
selor checks all articles submitted, 
assists in editing and is prepared to 
spend many hours at typewriter and 
duplicating machine. He will submit 
the paper in its “dummy” stage to 
the camp director or head counselor 
for approval. 

The camper-editor at our camp is 
chosen by a contest and the editor- 
ship is eagerly sought. A minimum 
age level is set and everyone in that 
age group is invited to submit an es- 
say or editorial on a subject of his 
own choice. Articles are unsigned and 
submitted to the journalism counselor 
who chooses the one he considers 
best. He then reads the winning ar- 
ticle at a full camp meeting and the 
author is asked to identify himself. 
Then the editor thus chosen invites 
and urges everyone to be a camp re- 
porter. 

From the beginning, a close rela- 
tionship between camper-editor and 
journalism counselor must be care- 
fully nurtured. 

The editor is responsible for assign- 
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By Arlene L. Newman 


ing articles to be written and should 
be supervised so that all desirous 
campers are encouraged to write. 
Every youngster in camp should be 
able to see his name in print at least 
once during camp season. It is better 
still if each child has an article, a bit 
of creative effort, printed. 

The editor must see that articles 
are in by a specified time, that they 
are edited and typed promptly. Edi- 
torials and special features may also 
be required of the editor, and he will 
take an active part in the actual pro- 
duction of the paper. 

The technical considerations of the 
camp publication deserve careful 
planning and _ implementation. 
Through the many years during which 


The duplicating machine should be 
of good quality and in excellent re- 
pair. Stencils, styli (instruments for 
writing and drawing on stencils), inks 
and correction fluid should be of the 
highest quality, if crisp, clear copy is 
expected. A spirit duplicator should 
not be expected to give clear copies 
after 100 are run, unless one of the 
new, more expensive, models is em- 
ployed. 

At least one office (not portable) 
typewriter should be designated for 
the exclusive use of cutting stencils. 
Another typewriter or two should be 
at the disposal of the paper. 

An illuminated drawing board is 
an absolute necessity for illustrating 
the paper and proofreading stencils. 
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journalism has been a prominent ac- 
tivity at our camp, we have found 
that duplicating by mimeograph on 
the camp premises is the best produc- 
tion method. The cost is much lower 
than outside printing, the news is 
fresh, and campers are trained in the 
skills involved. 
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It need not be expensive; a pane of 
frosted glass about 12” by 20”, in a 
sturdy frame and rigged at a 35° 
angle over a 25 watt bulb served us 
for many years. 

As articles are submitted, they are 
edited, typed, cut and pasted to a 
“dummy.” This is the work-sheet from 
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which stencils are cut. Space ts al- 
lowed for all illustrations and head- 
lines. In this way, the form of the 
finished product is seen at a glance. 
CONSIDER THE STRENGTHS The “dummy” should be checked by 
a member of the camp administration 
ot to see that all material is in good 
taste. 
REDBOOK MAGAZINE The camp newspaper is as individ- 
ual as the camp, and no effort should 
be spared to make it a medium of 
Circulation Guarantee effective January 1959 issue highest quality. Sloppiness and ama- 
teurism should not be _ tolerated. 
2.700.000 Typographical errors, especially the 
; ' misspelling of a child’s name, should 
be scrupulously avoided. 


LATEST PUBLISHERS STATEMENT sme Paper's Content 
JUNE 30, 1958 The actual content of the paper 
will depend on the type of publica- 

Total Subscriptions 1,526,775 tion desired. A combination maga- 

: zine-newspaper has been found most 
Total Single Copy Sales 1,162,735 satisfactory in our camp. All events 
of camp life are carefully covered: 
sports events, dramatic shows, trips, 
social events, impromptu activities 
For information about Camp advertising rates, service, etc., address: and cabin life. In addition. there are 
ETHEL F. BEBB, Camp Editor aaerenws with counselors and admin- 
istration, stories of camp history and 
Redbook Magazine, McCall Corporation feature articles of serious and humor- 
ous content. We run a special page 
for the youngest campers containing 
their poetry and short stories, pic- 
tures to color, puzzles and contests. 
A “gossip column” is considered es- 
sential by the campers although 
frowned upon by professional journ- 
alists. We find that a carefully su- 
pervised “gossip column” can be in- 
nocuous and fun-filled. 

Counselors are invited to submit 
articles about their activities and stor- 
ies, poetry and illustrations. 

The importance of illustration can- 
not be overstressed. There should be 
line drawings to accompany articles 


Protect Your Guests as well as cartoons. Headlines and 
other non-typed lettering are set up 
by use of lettering guides bought for 


Practical P and Property with the purpose. The more varied the 


wbéia guides, the more interesting the final 


paper. The papers masthead should 
Sensible Price AUIYU2 be individualistic and, once chosen, 
———7 uaa never changed. 


The format of the paper should 
Instant fire fighting action with straight stream nozzles, fog nozzles | follow prescribed rules of journalism 
or foam playpipe equipment — combats all types of fires. Rubber | ®7¢ De varied slightly, from issue to 


; issue, for interest and attractiveness. 
gear construction permits using dirty or clean water from lake, pond, The final issue of our paper usual- 


etc. Not an expense but an INVESTMENT in the safety of your guests | ly runs about 30 pages and includes 
and property. Dependable . . . easy to operate, service and maintain. | reporting of outstanding events of the 
season as well as end-of-season acti- 
F.O.B. $y 7 
Porte-Pumpe $375.0 Detroit vities and farewell messages. It Is 
; | printed in many colored inks, but 
Write for quotation covering total cost of pump with required amount | this is an advanced technique and 


| 


of hose and nozzle. Demonstrations arranged. | should not be attempted by any but 
| Skilled mimeographers. Colored paper 


230 Park Avenue, New York 17, New York 
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PORTO-PUMP, INC | can give the final edition a special air. 


19735 Ralston Detroit 3, Mich. Our final issue is distributed just be- 


TELEPHONE: TOWNSEND 9-0507 | fore campers leave for home. 
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Some camps mimeograph twice the 
required number of copies of each 
issue, and at the end of the season 
bind these and present the set to each 
camper. However, we feel this is a 
wasteful practice for many campers 


will have saved their weekly issues. 
Of invaluable assistance to the Where Can You Get 
journalism counselor, camper-editor 


and all affiliated with the camp news- Everything For Your 


paper is the Columbia Scholastic 


Press Association. This organization, 
a service of Columbia University, CRAFT Program 
sponsors an annual Critique and 
Rating Contest for camp as well as 
school publications. Upon receipt of 
the camp newspaper (two copies are 
required) and payment of a fee of Of Course, 
$7.50, the publication is rated with 
others in its own class. i 

Each publication is individually ex- from: eeee 
amined and a complete critique is 
sent back. The basis of judging is 


professional and the critique lists ex- 

actly how many points were tallied 

and makes suggestions as to improve- } 
Proud indeed is the camp 


ments. 
which displays rating plaques with 
the gold of first place or the silver of COMPANY 
second. oa ' 4707-G Euclid Avenue 5832 Chicago Avenue 4 East 16th Street 
Further information on aids and Cleveland 3, Ohio Chicago 51, Ill. New York 3, N.Y. 
services can be obtained by writing to 
rena sie a savig: Piles iri s:or8 1959 REFERENCE BOOK FREE FOR THE ASKING 
ciation, Box 11, Low Memorial Li- 
brary, Columbia University, New 


METALS 

FELT 

CORK 

MOSAICS 
LOOPERS 
WOODEN ITEMS 
STICK CRAFT 
CANDLE MAKING 
LEATHER KITS 
TOOLS 

PAINT 

ETC. 

















with him and is often kept through 
the years. All contributors feel pride 
of accomplishment and learn skills 
often unavailable elsewhere. Many of 
our former editors have continued 
their interest in school and college. 


wadded Values 


The camp director will find that 
such a newspaper program appeals to 
children who might not otherwise be 
impressed by camp life. It keeps camp 
alive for the child throughout the 
winter. (A special Winter Edition can 
be sent to all “old” and prospective 
campers.) A few colorful issues 7 Nissen Little Giant can be 


ae oe “hr " easily ‘‘half-folded'’ or com- 
tucked into the director’s folder or pletely folded as shown for 


displayed in the winter office act as : —— and out-of-the-way 
tactful promotion material. 

Whatever the aim of the camp di- Here's a Trampoline value you could expect only from NISSEN! 
rector or policy of the camp, a journ- New Nissen Little Giant is smaller in size, but constructed for extra 
alism department, publishing a weekly strength and better bounce. Contains features ONLY 


‘amp paper, will be found worth the ; 
camp pap previously found only on larger Nissen Trampo- 


effort and planning. No one outgrows ' 
| ay lines. For great camping fun and exercise. 
the need for creative expression and 
e 


few are too sophisticated to enjoy 


their name in print. 
Write for 
—Miss Newman is Assistant Head | FREE TRAMPOLINE COMPANY, 
Counselor, Camp Kinni Kinnic for Bulletin 200 A Avenue, N.W., Cedar Rapids, lowa 


Girls, Poultney, Vt. | 


York 27. 

A well-organized, crisply written, 
carefully published newspaper is a More Strength! Little G ’ 
memento for every camper to take More Bounce! ane 


TRAMPOLINE 


Camping Magazine, February, 1959 





CAMPERS GO OVERBOARD 
for CANADA DRY 


Ready-to-Use* Beverage Bases 





Save money on paper 
cup requirements 


OQnange 


e Assured Acceptance 
e Economical Purchasing , 
e Guaranteed Quality <é Le 


e Simplified Preparation Just mix 1 plus 5 plain water! 


qonty $29.95 del. 


CANADA DRY CORPORATION 
100 Park Avenue, New York City 


*KNo additional Phone: LExington 2-4300 


sugar required. ~ mr, 
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By Reynold E. Carlson 


OQ CONSERVATION and con- 
servation education have a 
place in the camp program? 
Can conservation projects be chal- 
lenging to campers? 
What kinds of conservation activi- 
ties have proved most successful in 
camps? 


These were questions the American 


Camping Association asked in the ini- 
tial stages of its Conservation in 
Camping project. Partial answers 
were gleaned from 513 questionnaires 
returned by camp members. 

Though camps sending returns were 
not a scientific sampling, it is of value 
to note that all types of camps from 
all parts of the country were repre- 
sented. There were resident camps, 
day camps, travel camps, private 
camps, church camps, school camps, 
public camps, voluntary agency 
camps, and special purpose camps 
(such as camps for the handicapped. ) 
Most of the camps offered general 
programs. Only a few were special 
conservation camps. 

Camps which returned the ques- 
tionnaires were probably, on the aver- 
age, more interested in conservation 


reported that, although no_ specific 
conservation projects were embarked 
upon, conservation attitudes pervaded 
the everyday camp program from 
camp cleanup to care with fire and 
selection of native materials for crafts. 

In this writer’s opinion, concern for 
conservation in normal day-to-day 
camp living is the most important 
form of conservation and conserva- 
tion education a camp can achieve. 

Some contradictory conservation 
practices were indicated. For ex- 
ample, one camp reported, “We are 
clearing out all underbrush,” while 
another wrote, “All possible brush 
piles are left for wildlife.” 

In some camps special conservation 
activities were carried on only at the 
managerial level and were not con- 
sidered camper activities. For exam- 
ple, tree planting was the work of the 
camp management, with no campers 
participating. 

Conservation programs described in 
the survey were of two main types: 
first, those concerned with concepts, 
attitudes, and appreciations; and sec- 
ond, actual practice of conservation 
measures. Under the first heading 
come the nature programs—identifi- 
cation of natural objects, learning re- 


“We have had no conservation pro- 
gram as such but teach conservation 
through our hiking and campcraft 
program.” 

“Conservation of the individual is 
paramount.” 

“There was no ‘special’ conserva- 
tion program at our camp, for con- 
servation was our program.” (This 
comment was followed by several 
pages of detailed description of the 
program in crafts with native materi- 
als, nature identification, conservation 
essay contest, fire prevention, cooking 
out, visits to a fire tower, pioneering 
skills, erosion control, woodland im- 
provement, weather bureau, fishing, 
conservation movies, safety drills and 
survival techniques. ) 

“Conservation is ‘caught’ as well as 
taught.” 

“All aspects of the conservation 
program are continuous and related 
to other activities.” 

The most frequently mentioned 
conservation activity was tree plant- 
ing. 195 camps reported that they 
planted trees for such purposes as 
forestry, wildlife and landscaping. 
Many additional camps planted trees 
as part of soil erosion projects. One 
camp reported planting 280,000 trees 


HOW DOES YOUR CAMP RATE 
ON CONSERVATION ? 


than camps which did not. However, 
replies varied from those with no in- 
formation at all to those containing 
several pages of description. It is ex- 
pected that summaries of the pro- 
grams described will be published in 
a later report. 

Wide differences in understanding 
of the word “conservation” were evi- 
dent in the replies. Some camps said 
they had no conservation activities 
but also spoke of their tree planting 
and erosion control projects, both im- 
portant conservation measures. Others 
mentioned nature programs which, 
even though not called “conserva- 
tion,” contribute toward a basic un- 
derstanding of it. Still other camps 
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lationships of one to another and to 
man, and the simple enjoyment of the 
out-of-doors. Under the second head- 
ing are projects such as planting trees, 
building dams, erecting wildlife shelt- 
ers and many others. 

A few comments revealing the wide 
range in conservation programs of 
camps were: 

“No conservation program.” 

“We do not have a qualified per- 
son.” 

“Where could one find counselors 
with this interest for a girls’ camp? 
The need is great.” 

“We are pleased with your ‘con- 
servation in camping’ program—it is 
needed.” 


over a 35-year period. A few out- 
standing activities connected with tree 
planting and forest improvement in- 
cluded: 

Annual tree planting days or “arbor 
week” observances. 

Adoption of particular trees by in- 
dividual campers to observe and care 
for. 

Planting, transplanting, 
thinning, fertilizing, spraying 
watering through dry spells. 

Harvesting. 

The next most frequently men- 
tioned conservation activity was con- 
trol of soil erosion, with 155 camps 
mentioning this problem. “We fight 
a continual battle against erosion,” re- 
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pruning, 
and 
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BRACELETS 
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ADD NEW CAMPERS AND NEW INTEREST TO YOUR 


ACTIVITIES THROUGH N. R. A. SHOOTING PROGRAMS 
Over 1,200 Camps Now Participating 


Boys traditionally like rifles. Girls, too, like to earn nationally recognized awards. Both 
will proudly display shooting awards earned at YOUR CAMP — on their sweaters and jackets, 
and will want to add more the following seasons. 
Your Charter fee of only $5.00 pays the annual dues of one, two or all three National Rifle 
Association shooting programs. Included in the complete package are free instruction manuals, 
range construction plans, camper handbooks, instructor placement service and THE AMERICAN 
RIFLEMAN magazine, NRA‘s monthly publication. 
AVAILABLE SHOOTING PROGRAMS 

1. .22 caliber rim-fire rifle, distance 50 feet, 50’ NRA targets. 

2. Pneumatic or CO” rifle, distance 25 feet, 25’ NRA targets. 

3. Spring-type rifle (BB guns), distance 15 feet, 15° NRA targets. 
Complete the coupon below and receive your NRA Charter with all of the benefits to your 


camp and campers or ask for a camp information packet. 





NATIONAL RIFLE ASSOCIATION 
1601 RHODE ISLAND AVENUE 
WASHINGTON 6, D. C. 
Gentlemen: 
We enclose check for $5.00. Please send our 1958 Summer Camp Charter and 
benefits of the complete NRA shooting programs 
We want to receive the Camp Information Packet. 
Send to: 


Name 
Address 
City 

Camp 


Camp Address 


Nan © 
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CAMP 
SECTION Ff 


ported one camp. A few of the many 
activities concerned with erosion con- 
trol were: 

Grading and seeding slopes. 

Building small diversion dams and 
retaining walls, 

Replacing trails built on vertical 
slopes with trails laid along contours. 

Gathering pine needles from un- 
used areas to place around areas of 
heavy usage to conserve soil and hold 
dust down. 

Planting trees and shrubs. 

Making steps, usually of 
steep paths. 

Filling in small eroded areas. 

Rotating unit placement and chang- 
ing the direction of paths to prevent 
overuse of particular areas. 

Planting honeysuckle and 
hold soil. 

Making drainage ditches. 

Sodding. 


logs, in 


ivy to 


Wildlife Conservation 


Wildlife conservation was the con- 
cern of many camps. One camp even 
maintained a trout hatchery. A few 
other practices mentioned were: 

Providing salt licks. 

Leaving brush piles for wildlife. 

Observing fish and game laws (spe- 
cial camp laws were often set up.) 

Improving streams for fish life. 

Planting shrubs for wildlife. 

Maintaining the camp as a _ wild- 
life sanctuary. 

Providing bird and animal feeders. 

Conservation of water was a seri- 
ous concern for some camps. Direc- 
tions this activity took included: 

Improving the quality of water 
through care in garbage and sewage 
disposal. 

Clearing of algae, lily pads, weeds 
and debris from streams, lakes and 
ponds. 

Developing 
(lakes, springs. ) 

In cases where water shortage was 
severe, time in showers was limited. 
When a leak in a pipe caused a seri- 
ous emergency in one camp, extreme 
measures were taken, such as “put- 
ting out fires with water used for 
other purposes first, placing a bucket 
under faucet to catch water.” 

Insect control, a controversial sub- 
ject among conservationists, was men- 
tioned by a few camps. Typical pro- 
jects were: 

Clearing areas of 
ing pools. 

Spraying trees to control injurious 
insects. 

Moth extermination. 

Fire safety, an important practice 
mentioned in many reports, took 
these forms: 


new water sources 


mosquito-breed- 
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Carrying out regular drills. | ‘= 
Instructing campers in making, car- hi 
ing for, and extinguishing fires. =! @) ~ ae ae te | oe ee | Oe | ee 
Making fire breaks and maintain- 
ing fire lanes. 


Removing fire hazards. | ee + Ea mo = F2} <= = 
Having Smokey Bear visit camp = , 


(in costumes borrowed from the U. S. 
Forest Service. ) 
Helping fight forest fires (older 
boys only.) : 
Leadership in conservation varied 
from none at all to professionally | et oe 
trained regular staff members. In | j Pi 
many cases leadership was borrowed | a 
for special occasions. | | 4 
Cooperation secured from various 
agencies seemed to be excellent. Help 
given included: .. 
Providing leadership for field trips | @ 
and nature programs. eee Nea. BRAND 
Giving lectures and special pro- | Be TRIA 
grams. 
Lending or giving of audio-visual 


materials such as movies, posters, dis- O rae i ee a LU Li A | E 
plays. 


Providing plants, seeds, trees. 


Helping in the preparation of long- Algae growths are one of the principal causes of unpleasant taste, 
term conservation plans. 

A partial list of ati y S sat 
—— ‘aeiiens er ae | features there is also the possibility of the effect upon humans of 





z 
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—e 
, 
et $y 
4 , 
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Sod 


» 


odor and appearance of a lake. Other than these objectionable 


Pew . es - Iting in 

U. S. government: Forest Service. toxic products given off by disintegration of algae — resulting 
Bureau of Land Management, Na- 
tional Park Service, Soil Conservation 
Service, Bureau of Reclamation, Air 
Force (survival instruction,) Bio- oe? 
logical Survey all algae, often within 24 hours. 

State governments: Departments of . 
conservation (including fish and Keep your camp lake crystal clear and healthy with Wiengie Beane 
game, forestry, waters, etc.,) depart- Copper Sulfate. 
ments of education, health depart- 
ments, state libraries. 

County and city government: Coun- 
ty agents, fire departments, forest de- : 
partments. tion it contains is applicable to camp lakes. For your FREE copy of 


Other: Museums of science. zoos. this helpful brochure, ask for it on a postcard sent to 
garden clubs, conservation societies 


(such as National Audubon Society, ) ) NING DEPARTMENT C 
American Camping Association, y 


mountaineering clibs, college facul- a PHELPS DODGE REFINING CORP. 


ties. 300 PARK AVE,NEW YORK 22.NY. © 5310 W 66th STREET.CHICAGO 38 ILL 


dermatitis, skin eruption and eye and ear infections. 


Small dosages of copper sulfate economically and effectively destroy 


We have published a 32-page booklet entitled “Controlling Plant 
and Animal Pests in Farm Ponds with Copper Sulfate’”—the informa- 


Finest Opportunities 


For a long time, conservation-con- SECTIONAL 


scious camp leaders have felt that 

camping offers the finest opportuni- Cedar-Log 

ties possible for learning conservation Camp Buildings 

concepts and practices. It is obvious 
from the questionnaires that many e Easy to Erect 








, 

i an: 

camps take advantage of their situa- | ° Economical is - Jodha bu 

tion. However, many more would like | e Popular with Campers ' 

to engage in conservation programs, | Pre-fabricated in panels, 

if they had the “know-how.” Still | with _ Goons and pins ie 

other camps are as yet unaware of | pscweiag menage het labor costs. Logs and splines are treated for moisture and 
the opportunities in this field. termite resistance, and factory-caulked. All designs have been developed in cooperation 
with various camping organizations. WRITE TODAY 


—Mr. Carlson is Director of the Con- | UNIVERSAL HOMES, INC. FOR OUR 
servation in Camping Project of | 971 FIRST STREET MILAN, MICHIGAN CATALOG 
American Camping Association, 
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MODERN IS 
THE SOURCE 
rOR 
EVERYTHING 
FOR YOUR 








Dozens of different filters, cleaners, chemicals, lights, 
fittings, pool paints, ladders, diving stands, racing lanes, 
anything and everything that goes into, under, or along- 
side a pool! Have any technical problems? Our pool! ex- 
perts will be glad to help you. Get a copy of Modern’s 
new Catalog and Data Book. Includes prices, descrip- 
tions, photos, helpful facts on pool care. Call your near- 
est Modern dealer or write for his name and Catalog 
No. 17B. 

Our policy for two decades has been: to offer honest 
values, honestly described; to market distinctive and 
better products; sell them at fair prices; to render effi- 
cient service. 


modern 


MODERN SWIMMING POOL CO..INC. + 1 Holland Ave., White Plains, New York © White Plains 86-3932 
30 





for only 
NOW | sis5.00 
. e MODEL u 


Peels 15 lbs. in one minute! 


' You'll save time, save labor costs, save money, and 
improve service with this sensationally priced peeler 
that gives perfect Univex performance. Portable 
drainboard and counter model, plugs in anywhere, 
stainless steel peeling cylinder. Peels flow down 
drain. No clogging. Peeling disk unconditionally 
guaranteed for two years. 


Prices slightly higher in West. 
SEE YOUR DEALER OR WRITE: 


UNIVERSAL INDUSTRIES, INC. 


DEPT. 








I, 


87 FELLSWAY WEST, SOMERVILLE, MASSACHUSETTS 








COME, CALL, WRITE 


HAR-LEE 


3424 HUDSON BLVD. 
JERSEY CITY 7, N. J. 
SWarthmore 8-2130 


BEFORE you order your 
sports equipment for 
this year. 


MANUFACTURER AND 
SUPPLIER OF SUPERBLY 
ENGINEERED FIBERGLASS 


FISHING RODS 
ARCHERY BOWS 


And All Accessories 








Special low prices on or- 
ders resulting from this 
advertisement, our first 
in Camping Magazine. 
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Well planned 


and coordinated 


TRAIL TRIPS 


teach more than skills 


By George Thompson 


Part 1 


RAIL TRIPS are an exciting in- 
gredient in any camp program. 

But are they always used to best ad- 
vantage? Through extending campers’ 
participation beyond the simple out- 
door skills and into management of 
the trip, most camps can teach a great 
deal about systematic thinking, care- 
ful planning and group achievement. 

This article describes the system 
used by The Trailsmen, a camp spe- 
cializing in trail camping for boys. It 
is offered as background and resource 
material for any camp offering pri- 
mitive or tent camping within a 
‘“camper-centered” policy. 

Our trail parties comprise six to 
10 campers and at least two counsel- 
ors. A mature counselor is designated 
First Guide. The other counselors, 
sometimes corresponding in age to 
Junior Counselors or CIT’s in other 
camps, are Second Guides. The First 
Guide is in charge of the trip. 

One camper is designated Trail 
Chief—appointed, elected, or serving 
in his turn, depending upon the ex- 
perience of the group. The Trail 
Chief appoints the following camper- 
officers and supervises their work: 

The Foreman works out the sched- 
ule of trail jobs for each member of 
the party. Although the Trail Chief 
can invent any system, the customary 
one assigns two campers to the fire, 
two to cooking, and two to clean-up, 
for each meal. All but cooks and 
fire-builders set up camp in the eve- 
ning and strike it in the morning. 
After the meal, cooks replace the 
clean-up team on campsite work. Fire 
builders are transferred to campsite 
work only if not needed by the clean- 
up crew. 

Chow Men, with one counselor ad- 
vising, plan menus and food require- 
ment lists. They submit utensil re- 
quirements to the supply men and ob- 
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tain trail food from camp supplies. 

Supply Men check individual and 
party equipment. With the advice of 
a counselor, they divide party equip- 
ment and issue it to packs. 

The Scribe keeps records of job 
schedules and menus. He also pre- 
pares records for trail carrying by 
placing them in plastic covers and 
prepares for the packs any other 
“paper” equipment — maps, charts, 
references. 

The Trail Chief meets with a coun- 
selor to go over details of route, 
campsites, swimming and __ fishing 
spots, side trips, and so forth. He su- 
pervises packing of equipment and 
food with a counselor keeping an eye 
on the process. Other counselors com- 
plete arrangements with the trip op- 
erations officer regarding time sched- 
ules, communications, transportation 
and campsite permits. 

A sound system of organizing trail 
equipment aids camp leaders in issu- 
ing, controlling, and utilizing the trail 
partys gear. Good _ organization 
should also speed inventories and or- 
dering. 

First, the following general prin- 
ciples were applied: 


(1) Light weight equipment must 
be made available, even if this neces- 
Sitates custom-built camping gear for 
this program; 

(2) Camper participation in the 
planning and conducting of the trail 
trip must be realistic, and yet the 
technical quality of all supporting 
functions (meal planning, supplying, 
packing and route planning) must be 
kept up to standards expected of good 
camping and in keeping with a pro- 
gram of authentic wilderness camp- 
ing; 

(3) Systems for maintaining this 
quality must be of the kind that can 
be administered by the campers them- 
selves, with counselor guidance that 
does not dampen genuine initiative. 

Our system is specialized for an 
intensive back packing program. All 
equipment, except clothing, is_ fur- 
nished by the camp. Camps requiring 
campers to bring some _ personal 
equipment will need to revise our per- 
sonal equipment issue list accordingly. 
Camps with varying types of trip pro- 
grams may develop general principles 
for their own adaptation. 

Individual equipment for the dura- 
tion of a trail trip includes a pack, 
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Use lowest-cost, high 


efficiency FOG that 


KILLS INSECT PESTS ON CONTACT 


Complete protection for every modern 
Camp flies, mosquitoes, gnats and 
other insect pests destroyed instantly by 
TIFA. This true, clean fog quickly pene- 
trates every crevice over large areas . 
maximum efficiency with newest or older 
type insecticides. Used by Public Health 
authorities in over 3000 communities. 


Carrying Underwriters Listing Seal MH 4162 


Write for Circular and list of Dealers 


First in the field 


(TIPAJ 


TODD INSECTICIDAL 
FOG APPLICATOR 


For over 14 years BEST by TEST in 
Community Fly and Mosquito Programs 








TODD SHIPYARDS CORPORATION 


PRODUCTS DIVISION: Columbia and Halleck Streets, 


Brooklyn 31, N. Y. 


Green's Bayou, Houston 15, Texas 


Sales and Service Agencies throug 


hout the Western Hemisphere 
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TO 


YU 





Ylol“// 


CAMPERS MEDICAL 
EXPENSE PLANS 


Flexible day and resident plans 
e Staff members may be in- 
cluded @ Travel coverage ¢ 
Low cost © Emergency den- 
tal care @ Tuition refund 


MUTUAL LIFE INSURANCE CO. . 
E. A. Kenney, Exec. Dir., Special Risks Dept. ff 
§ 14S. Wycombe Ave., Lansdowne, Pa. | 


MEMBER ACA 
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Easy-to-prepare food packets 
for cook-outs. Over 20 varie- 
ties including Sweet Milk Co- 
coa, French Toast Mix, Chick- 
en Gumbo Dinner. 
Also order other 
HBC specialty foods 

. easy-to-prepare 
in kitchen. 


Write for FREE catalog. 
HILKER & BLETSCH CO. 


614 W. Hubbard St., Chicago 10, Ill. 





rope, poncho ground-cloth, | plastic 
clothing bag, sleeping bag, sleeping 
bag liner, and sleeping bag cover. 
Each camper is also issued a pocket 
knife and a complete toilet kit. Tents 
are issued as required to selected in- 
dividuals in the trail party. 

Kits for Equipment 

Party equipment is divided into 12 
units of “kits,” and packed in plastic 
bags. Quantities of consumable items 
given below are based on a four-day 
trail trip for eight to 12 campers and 
counselors: 

Kit I1—Kitchen Kit “A”, Yellow 
Bag: 3 fire starters, 6 boxes of safety 
matches, 2 pairs of fire gloves, and 
spare food bags as required. 

Kit 2—Night Kit, White Bag: 8 
candles, 2 boxes of matches in small 
plastic bag, | flashlight, and 1 spare 
flash-light bulb. 

Kit 3—-First Aid, Red Bag: | small 
roll of cotton, | tube burn ointment, 
| box band aids, | triangle bandage, 
| adhesive tape, and 2 roller band- 
ages. 

Kit 4—Ax and Sheath. 

Kit 5—Kitchen Kit “B”’, Yellow 
Bag with Green Spot: 2 wooden 
spoons, 2 can openers, and 3 plastic 
kitchen tarps. 

Kit 6—Emergency flashlight. 

Kit 7—Medicines, Red Bag with 
Green Spot: 1 small bottle aspirin, 
3 bottles insect repellent, 1 bottle 
poison ivy medication, | bottle salt 
pills, and other medicines as required 
for trip area. 

Kit 8—Extra rope. 

Kit 9—Clean-up Kit, Blue Bag: 2 
dish rags, 2 scouring cloths, 6 soaped 
steel wool pads, | plastic bottle of 
detergent, | plastic bottle of disin- 
fectant, and | bar laundry soap. 

Kit 10—Repair Kit, Green Bag 
with Red Spot: 2 pairs shoe laces, | 
sharpening stone, | spool thread, | 
small plastic bottle of flexible water- 
proof adhesive, needles, buttons, pins, 
plastic scraps, short lengths of fabric 
tape. 

Kit 11—Trail Kit, Green Bag: | 
bottle water purification pills, | dial 
compass, | sighting compass, 2 whist- 
les, 3 fire starters, | notebook, | pen, 
| waterproof match case and matches, 
and 2 marking crayons. 

Kit 12—Shovel, and toilet paper in 
plastic bag. 

Packs are numbered and kits car- 
ried in the corresponding packs. 
When there are only eleven packs, 

t 12 is carried in Pack One. When 
there are only 10 packs, Kit 11 is in 
Pack One, Kit 12 in Pack Two. This 
system provides for the packing of 
any number of packs with 12 kits, 
and provides an easily applied index 
for locating any kit at any time on 
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KEEP YOUR CAMPERS 
HAPPILY IN HOT WATER 


Enjoy the healthy comfort and convenience 
of PLENTY of hot water — piping hot for 
kitchen and dishes—refreshingly hot for show- 
ers — automatically from a modern gas water 


heater and Suburban Propane Gas Service. 


which your camp may need. 


General Offices 





LET SUBURBAN PROPANE GAS SERVICE 


k Af 


YOUR CHEF IN 
SEVENTH HEAVEN 


Let your Chef blissfully devote all his skill to 
preparing hearty, tasty meals on modern, 
dependable gas ranges that instantly adyust 


to the exact heat he wants. 


No matter how large or small your gas requirements, Surburban Propane 
is ready to serve you economically and dependably . . . ready to supply 


you with gas water heaters and gas ranges, and any other gas equipment 


For complete information, without obligation, call any one of the g2 Suburban Propane offices 


in 18 Eastern states, or write to the address below. 


SUBURBAN PROPANE GAS CORPORATION 


Whippany, N. J. 


The Gas Company Beyond The Gas Mains 
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. “No More Long-Distance Hauling 
=10f Laundry — We Solved Our 
Problems with a Fast, Convenient 
UniMac Laundry Installation!” 


| 
| 





“We are 30 miles from the nearest commercial laundry,” says Robert L. 
Aden, owner and director of Mountain Meadow Ranch, Prescott, Arizona. 
“Taking soiled laundry into town and picking it up again was a real 
problem. | 

“Now, with our own UniMac laundry installation the problem is solved. | 
Last summer we did laundry for 100 campers and counselors without | 
extra help, and at a small fraction of the cost of commercial service. | 

coos: geo “Laundry work is scheduled so | 

USED HERE | a Pe a i 

Parrame ~ —~ “tf that a junior counselor handles it’ 

as dn | = 6 along with other duties. | 

“Our UniMac washer - rinse - ex- | 

tractor combination and dryer both | 

gave trouble-free, uninterrupted | 

service during the entire camp sea- | 

son. We feel savings on commercial | 

service alone will pay for the laun- | 

dry installation in only two seasons. 

“My staff and | heartily recom- 

mend UniMac. It is an excellent. 
addition to camp living.” 


UniMac’s on-the-spot speed 
® Eliminates laundry delays—makes 
camp schedules more flexible! 
® Eliminates counting, checking, 
losses! 
® Eliminates health hazard of | 
storing soiled clothes and linens! 
You may choose from several UniMac Season after season, UniMac pays 


models to meet your needs and solve for itself out of savings! 
your laundry problems. UniMac is heavy 

duty and trouble free. Gives years of Get All the Facts—WRITE Dept. CM 29 
economical service with practically no 

maintenance. Washes, rinses and ex- ° 

tracts up to 120 Ibs. per hour in only ni ac 

10 sq. ft. of floor space. Heavy duty 

electrical and plumbing connections Company 
make installation easy and inexpensive. 


Anyone can operate. 723 Ponce de Leon Place, N.E. e Atlanta 6, Ga. | 














‘Seneilere of tools and 


THINK OF IT! || meters fe Att atts 
BAMBOO BEADS . scaher Cones “Braiding Material 


e Basketry : be tae —_— e none 

Weaving e Beadcraft @ Paper Rafha 
NOW e Totem Poles @ Mosaics @ Plastics 
e Art Supplies @ Clay e Metal Craft 


1,000 for $1.00 e _Wonderwood e Metal Enameling 


e Plaster Craft @ Woodenware ¢ Bird- 


5,000 at 85¢ a 1,000 house Kits @ Plycraft @ Indian Craft 


, e Shell Craft e eames e Models and 
000 000 many others. Our 25th year. 
10, at 75¢ al, WRITE FOR OUR 1959 CATALOG 


' ] melee, 
MAGNUS CRAFT MATERIALS, INC. || fag on rts & Crafis 


108 Franklin Street New York 13, N.Y. 9: mone 


An additional 10% discount when part 
of an assorted $50 order, or more, of 
our time and tested craft materials. 
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the trail. When there are less than 
eight campers, quantities given in the 
list above ought to be revised for 
possible changes. 

Cooking cans and oe foil 
are stocked under a separate listing, 
since requirements, furnished by the 
food planners, vary with each trip. 


Food Systems 


Food systems are perhaps the most 
thorny problem in trail logistics. The 
rather common practice of unloading 
all food into a supply tent at each 
campsite has been found a hindrance 
to quick set-up and striking. An even 
more common practice, leaving all 
food in the packs, leads to a confused 
situation in which cooks try to find 
“who has what” while other mem- 
bers of the party are trying to set up 
camp. 

We are currently testing a system 
which leaves all food in packs, but 
assigns a particular type or category 
of food to each pack by number. 
Packs, constructed so as to be com- 
pletely impervious to ground moist- 
ure and designed to repel rain, are 
left in a compact line on the ground 
in numerical order. Foods are divided 
among packs as follows: 

Pack |1—Breakfast cereals, dried 
fruits, and ascorbic acid tablets. 

Pack 2—Smoked meats and cheese. 

Pack 3—Sugars and __fruit-drink 
powders. 

Pack 4—Canned meats and spices. 

Pack 5—Brown sugar and oleo- 
margerine. 

Pack 6—Fresh and dried vege- 
tables. 

Pack 7—Tomato paste and similar 
canned foods. 

Pack 8—Prepared flours, corn meal 
and pastry mixes. 

Pack 9—Dried powdered milk and 
dried powdered chocolate. 

Pack 10—Crackers, chewing gum, 
and miscellaneous. 

The above system for food may re- 
quire some revision, in order to ad- 
just weight of packs for individual 
boys. This very important and neces- 
Sary practice would not be possible 
if a completely rigid system of food 
and equipment packing were applied. 


—The author is director of The 
Trailsmen, a private camp which spe- 
cializes in trail camping for boys aged 
Il] through 16. A feaiure of the pro- 
gram is that all equipment used is 
carried by the boys and their coun- 
selors in back packs for the two to 
five days of each trail trip. 

Part Il of this article will be pub- 
lished in an early issue. It covers on- 
the-trail activity, campsite organiza- 
tion and management, and after-trip 
work. 
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Introducing the new camp champ! 


Boys like Pete are sometimes a problem — re- 
served, hard to interest in group activities. But 
you, who understand boys, know how to bring 
him out of his shell. Give him a sport that cap- 
tures his imagination. Give him an even break 
with his more athletic companions. 

Riflery is one sport in which all boys and girls, 
regardless of physical size, can compete. Win, 
too, if they work at it. And what kid doesn’t 
long to shoot like the legendary heroes whose 


ad 


—<—<—<— Remington ‘‘Matchmaster’’ 
Model 513T 
22 caliber target rifle 





Remington ‘‘Scoremaster’’ 
Model 511 
box magazine repeater 


**Matchmaster’’ and ‘‘Scoremaster’’ are Reg. U.S. Pat. Off. 
by Remington Arms Company, Inc., Bridgeport 2, Conn. 
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marksmanship made America great! 

You can start a riflery program for surpris- 
ingly little outlay. A few Remington Model 
513T “Matchmaster” or Model 511 “Score- 
master” rifles, targets, ammunition and. a safe 
place to shoot are all that’s needed. 

o * a 
Remington has free literature and information 
to help you get started. Just clip and mail the 
coupon below. 


Remington 


Rifle Promotion Section, Dept. C 
Remington Arms Company, Inc., 
Bridgeport 2, Conn. 


program under way. 


Name 


Please send free literature giving’ full informa- 
tion about what is needed to get a riflery 





Address 





City 
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have a cleaner 


KE * POOL: POND - STREAM 


within 48 hours with 


ALGAECIDE 


(AQUATIC WEED KILLER) 


the effective method for 
eliminating lily pads, water weeds, 
algae, water scum, and insect larvae 


Water weeds, algae, and water scum attract flies, and mos- 
quitoes, breed other insects, and create foul odors. Now, 
you can eliminate these problems, with one treatment of 
Parko Algaecide which will last from three to ten years. 
And, it’s so simple to use—merely spray Parko Algaecide 
over the water surface, and, both submerged and emergent 
weeds and scum will be killed within 48 hours. 


IT’S SAFE! 48 hours after treatment, your lake, pool, 
pond or stream can again be used for swimming — except 
now you can really enjoy it. And, a treatment with Parko 
Algaecide will improve fishing, swimming, and boating. 


IT’S ECONOMICAL! Only alittle Parko Algaecide is 
required to do the job... and a single treatment leaves a 
residual effect for such a long period that the cost is amaz- 
ingly low! See for yourself. 


until your campers complain of terrible conditions—do something about it 

w. Write to our Camp Maintenance Department today for complete litera- 
ture and prices. Also ask about Parke-Hill’s other fine sanitation products for 
cleaner, healthier camping. 


\VE M MOUNT VERNON, the, YORK 
Ou Vernon 8-7220 
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ACA NEWS OF THE MONTH 





Services and Income Are Out of Balance 











A dues increase has been proposed. Members will have an opportunity to vote upon the proposal in April. 
Only a well-informed membership can vote intelligently. The proposal appeared in the January issue of Camp- 
ing Magazine. Presented here are questions which may be raised, along with the answers of the ACA Member- 
ship and Finance Committees. Read —- Study — Vote your conviction. 


Why is an increase in dues necessary? 


It is a simple matter of insufficient income to operate 
the National Headquarters and to carry on the activities 
of the Sections. You have a choice: Increase dues or 
reduce services; it is as simple as that. 


What does the proposal mean in terms of the amount 
dues are increased? 


Student members will have a $1.00 increase; individual 
members, $4.00; executive members, $5.00. Members in 
the Camp-Four and Camp-Three categories would have 
an average increase of $8.00; Camp-Two members would 
have an average increase of $7.00; Camp-One members 
with a gross income between $25,000. and $50,000. would 
have an average increase of $15.00; over $50,000., an 
average increase of $35.00. 


How did the Board arrive at the new dues str’ cture? 


The Board first made a thorough study of the budget 
and ACA finances, determined how much of an income 
would be needed, and then developed a new dues struc- 
ture which would meet the need. 


Why is such a large increase in dues necessary? 


Membership is growing continuously at a steady rate. 
We have, today, about 8,000 members; just five years ago 
the total was only 5,000, An increase in membership 
means an increase in income. BUT—expenses are rising 
faster than income is increased. In 1956, expenses ex- 
ceeded membership income by $10,000. In 1957, it was 
$17,000., and in the first six months of 1958, it was 
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$16,000. True, ACA has other sources of income, primar- 
ily from convention profits and the sale of publications. 

At the 1950 National Convention the following basic 
principle was approved: 

That the operation of our National Headquarters and 
the services to Sections, camps, and individual members 
should be financed with the income from membership 
dues. This principle has been re-affirmed at each succeed- 
ing meeting of the Board. 

It has long been desired that income from publication 
sales could be used to finance the development of much 
needed new publications and that convention profits could 
be used to finance workshops, research, etc. However, it 
has been necessary to use this income to balance the 
budget. Under the new dues as proposed, income to Na- 
tional Treasury would increase $31,000.; Sections, $21,- 
O00. This would be sufficient to operate as we should, 
maintaining present services and initiating new services. 


Why have the camp categories been abandoned? 


Ever since the present four camp categories were 
adopted, we have received suggestions from Section mem- 
bership chairmen that they be dropped if dues are again 
revised. Study the present membership application; it 1s, 
guite frankly, rather complicated. The new schedule of 
dues, as proposed, will do away with the four camp 
categories. 


Why should dues be based on gross income? 


It is the most equitable basis which the Board of Di- 
rectors could develop. It is, in reality, an EXTENSION 
of the present structure, Camp membership dues at pres- 
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youngsters can build them in just hours... 
thrill to weeks of watersport on camp streams 


KAYAK KITS 
by Lac du Nord Kayaks ~~ 


= Kit is complete, you have nothing 
a. else to buy! 


@ Shallow draft for in-shore boating 





@ Steady riding — seaworthy design 
@ 35 ib. weight for easy portaging 
@ A finer kit at lowest price 


14 ft. double-ender—only $6950 
16 ft. BIG CHIEF only $8950 35 Ib. weight easily 


t db 
F.O.B. Park Falls, Wis. portaged by one man 


All the performance of a canoe. . . yet available 
in low cost kit form that gives your campers 
a challenging, craft project before they 
take to water. Smooth paddling, these 
sleek lined beauties slip through shallow 
streams with ease. Lightweight, its 35 
» Ibs. is easily portaged or carried atop a car. 
— ? Even the small fry can build a Lac du 
NEW fiber glass hull cover — Nord Kayak from our kit, complete with pre- 
ae feue entee enet _ shaped aluminum ribs, parts, paint and instruc- 
agp tions—no special tools needed. Send check or M.O. 
Super tough — ideal for 


“white water” — withstands SEND postcard for FREE literature 
900 Ibs. pressure 


per sq. inch. Box 107-L 


Park Falls, Wisconsin 


A9-5002 


“Natural well’? water or “spring-fed” water doesn’t mean safe 

water. Chlorinated water does. No matter how clear and clean water 
: looks, if it’s not chlorinated it’s fair game at any time for disease- 
bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
with Wallace & Tiernan proven equipment ensures the safety of your 
camp water ... and it costs just pennies per day. 

W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 
throughout the country. 





Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 
$-92 
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ent are based on gross income. The new proposal merely 
closes the gap. For example, at present, camps with a 
gross income between $12,000. and $25,000. pay dues of 
$25.00. This is a spread of $13,000. Under the proposal, 
the spread will be just $1,000. ($1.00 for each $1,000. of 
gross income.) 


Why must | divulge my gross income? It is personal. 


First of all, only a few people will know the amount 
of your dues — the National Headquarters and your 
Section Treasurer and Membership Chairman. They are 
your fellow camping people people whom we must 
assume are of high integrity. 

Secondly, just how confidential IS the gross income 
of your camp? Anyone could make a rather close ap- 
proximation; your fee and the number of campers you 
serve is easily obtained. 


How will the new proposal affect 
multiple membership? 

The answer to this should be prefaced by the state- 
ment that the multiple membership plan was originally 
developed in view of the fact that many agencies operat- 
ing a number of camps have difficulty justifying the pay- 
ment of ACA membership dues for each camp. While 
it definitely encouraged such agencies to apply for mem- 
bership for each camp, the plan is basically unsound from 
the ACA budget standpoint. Each of these camps, pay- 
ing $6.00 or $3.00 dues, enjoy the privilege of standards 
visitation which costs an average of $15.00. 

Under the proposed plan, agencies eligible for multiple 
membership would pay $15.00 plus $1.00 for each $1,000. 
of the total gross income of all camps involved, provided 
that the resulting dues average at least $15.00 per camp. 
This would mean a savings in dues up to $15.00 for each 
camp; still an appreciable amount, but much more realis- 
tic as far as National and Section operating expenses are 
concerned. 


How will the new proposal affect agencies operating 
a number of day camps? 

If an agency operates a number of day camps, each of 
which has a staff of volunteers, and with one person re- 
sponsible as administrator or coordinator of the several 
camps, one camp membership covering all of the camps 





THE SPLIT 


WHAT HAPPENS TO YOUR DUES DOLLAR ? 
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would be appropriate. Volunteers, as used here, include 
leaders who receive token payment to compensate for 
such personal expenses as transportation, baby-sitters, etc. 


How will church camps be affected 
by the proposed change? 

If a church body provides a camp facility which 1s 
used for short periods by groups within the organization, 
each of which supplies its own leadership and program, 
one camp membership, held by the parent body, would 
suffice. 


Will this proposed dues structure aid 
our Section budget? 

It will, very definitely. Remember, 40% of the dues 
paid by your Section members goes to the Section Treas- 
ury. The increase would be approximately $21,000. for 
the Sections. 


Which Road Shall We Take ? 
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Group washing with widely used Bradleys provides the econom- 
ical washing facilities at the Chalk Hills Girl Scout Camp at 


Clintonville, Wis. Campers, Scoutmasters and parents too, ap- 


preciate the convenience and these ultra sanitary features;— 
central sprayhead instead of faucets, and the self-flushing bow! 


that prevents collection of used unsightly water 
... Bradleys are easily installed in present or new 
camps. Write today for free Catalog 5601 de- 


scribing Washfountains, Showers and Drinking 


Fountains. BRADLEY WASHFOUNTAIN CO., 


2263 W. Michigan St., Milwaukee 1, Wis. 





AVENARIUS 


CARBOLINEUM 


Reg. U.S. Pat. Off. 
WOOD STAIN — : 
Beautiful rustic 
brown. 


WOOD PRESERVER 
~Adds years to life 
of wood exposed to 
rot. 


TERMITE STOPPER 
Repels insects. 


Apply anywhere—brush, spray or quick dip 


— ho pressure needed. Over four times 
richer than creosote in wood preserving oils 


CARBOLINEUM WOOD PRESERVING CO. 
———- MILWAUKEE 9, WISCONSIN 


Write for 
Catalog 5601 














Complete Line of 


Ceramic & Copper Enameling Supplies. 


Kilns @ Wheels ¢ Tools ¢« Molds 
Clays e Glazes « Copper Shapes 


e Publications 


3 catalogs available — general supplies 
with instructions. (36 pages), copper 
enameling supplies with instructions 
(32 pages), mold catalog (24 pages). 


Write Dept. C. 


SEELEY’S CERAMIC SERVICE 
7 ELM STREET ONEONTA, N. Y. 











FRUIT -DRINK 
FLAVORS! 


SMITH JUNIOR 


wt! measure owe 
SMITH-JUNIOR 
BASE __ 


3 





12 SARATOGA AVE., ROCHESTER, N. Y. 
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YOUR 
ACCOUNTING 


Depreciation 
of Assets 


Prepaid 


Income 


By Vincent J. Rian 


CAMP by its nature requires a 

substantial investment in land, 
buildings and equipment. The own- 
ers expect to recover this investment 
through successful operations. There 
is no question your depreciable prop- 
erty is a part of the cost of operating 
the camp, just as much as the cost of 
food or salaries. 

Because buildings and equipment 
are used up over a period of time, it 
is reasonable that their cost be spread 
over that period. This, of course, Is 
done in the form of annual depre- 
ciation charges. 

How should these depreciation 
charges be determined? What factors 
are involved? You all know the In- 
ternal Revenue Service has some feel- 
ings on this matter and the amount 
of your depreciation charge has a 
very direct effect on the amount of 
another substantial cost—especially of 
private camps—income taxes. There- 
fore, in discussing this matter, income 
tax laws and regulations cannot be 
ignored. 

Computation of the amount an 
asset should be depreciated each year 
involves determining first the useful 
life of the asset to you. This period of 
time does not necessarily coincide 
with the total life of the asset; rather 
it depends on how long you plan on 
using it. 

After you determine the useful life, 
the next step is deciding what, if any, 
salvage value will exist at the end of 
this period. Requirement by the In- 
ternal Revenue Code that salvage 
value be considered in determining 
depreciation charges is not new. Un- 
til recently however, it has generally 
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AND ATTENTION 


UNCLE SAM CAMP DIRECTORS 


Do you serve fruit drinks at your camp? 
If so, we can offer you Bases containing 
a generous amount of fruit juices (which 


Internal ein 
make non-carbonated drinks). Your total 


Revenue 


Code 


cost is only 5¢ a quart. 


A FULL LINE OF DELICIOUS, REFRESHING FLAVORS 
Orange / Pineapple-Orange 
Lemon-Lime / Concord Grape / Fruit Punch 


been by-passed by the examining 
agents. 


Consider for a moment the salvage = Z = ad oO wv £ a as r 
Write us for 


value of one of your camp buildings. 


Remember, this is at the end of its samples 

useful life — but determined now. and full C oO a ed A IM Y, iN Cc. 
What can this salvage value _ be? énformation 
You would probably have a difficult 
time in getting anything for one of 
these buildings—actually you'd likely 
be glad to give the lumber to someone 
if he would demolish it for you. What HERE’S MORE BEAUTY...MORE VALUE 
then would the salvage value be? Ex- 


actly nothing. | Designed for Safety First! 


FRANKLIN & ERIE STS., CHICAGO 10, ILLINOIS 











Equipment items are another mat- 
ter. It is probable some salvage value 
will exist at the end of their useful 
lives. Very often old equipment is 
traded in as part payment for new 
items. Is this trade-in allowance 
equivalent to salvage value? It could 
be. More probably a portion of the 
trade-in allowance represents discount 
on the new equipment. In almost all 4 —") ae = 
cases this is true of automobiles. STS Se SS SSS 

On new assets purchased, you can — iam 
postpone the problem of salvage value 
until later years by adopting the 
double declining balance method of 
depreciation. Salvage value then does 
not enter into your computation, in- 
asmuch as the asset never becomes ie 3 
fully depreciated. You cannot, how- Se meet dete easton ee taste 2 ifetben Slane 
ever, depreciate an asset below sal- | steadv. strong. easy to set) up, take down and _ store 
vage value. | Available in any size, shape or combination. Complete 

The double declining balance meth- | accessories include: benches, ladders, diving platforms, 
od also has other advantages. Under Ph eee ee oe al ition. wb baz 
this method you can take twice as APU vour lake front with o STANDARD STEEL PIER, Write 
much depreciation the first year as | hi tahaithe oie sail Gk @ deeall ehletch for free -techimandal 
compared to the straight-line method, | and prices 


thereby lowering your tax bill. This | ) 
is not a permanent saving but it does binndaid Ste 7 f 37 °2@)0) 01 os bam | 1 Coe Oe 
provide retention of additional funds 


for present needs, when they may be Factory: Dept. C, 2836 S. 16th St. Eastern Branch: 10-12 N. Dean Rd. 
most pressing. | Milwaukee 15, Wis. Englewood, N. J. 
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HONOR YOUR 
PARTNER RECORDS 


Freeport, N. Y 


Practical help in 
EACHING 


Square Dance 

Couple Dances & Mixers 
Rhythms 

Folk Dances 

Singing Games 

Play Party Games 
Marching 

Rope Skipping 


78 or 3343 rpm 


SQUARE DANCE ASSOCIATES 
Box No. 160, Freeport, N. Y. 
Please send FREE BROCHURE 
Enclosed is 50¢ for 33'/; rpm 
DEMONSTRATION RECORD giving 
excerpts from albums checked 


| 
| 
| 


Your Nome 
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complete trail 
feeding 


with minimum weight 
minimum cube 


reasonable prices 


assure successful 
Tripping Programs 


Order individual items or 
full prepackaged menus 


“TRAIL UNITS” 


Complete menus — four campers/one day 
Breakfast - Lunch - Supper 
In a box 11° x 11% x 4/2” - Only 6% Ibs. 


PROVEN BEST IN THE FIELD 


BY THOUSANDS OF CAMPERS 
As a Camp Director or Trip Coun- 
sellor you know how important it is 
to boys and girls at camp, par- 
ticularly on trips and hikes. 
CHUCK WAGON Guarantees: 
LIGHTWEIGHT « TASTY 
EASY TO PREPARE 
out of camp meals 
> 
WHY NOT HAVE THE BEST 
AT YOUR CAMP? 


Write for catalog and price list. 


BOLTON FARM PACKING CO., Inc. 


Newton 64, Massachusetts 











The new 1958 tax law provides 
for an additional first year deprecia- 
tion allowance — in addition to regu- 
lar depreciation, straight or acceler- 
ated. This provision applies to tangi- 
ble personal property, either new or 
used, (not buildings) with a useful 
life of at least six years. The allow- 
ance is 20% of the first $10,000 of 
cost. 

One other aspect of the income tax 
laws I'd like to discuss briefly is the 
concept of prepaid income. If you 
are on the accrual basis of reporting 
your income, and receive deposits 
with campers’ applications, this prob- 
ably affects you. The Internal Reve- 
nue Service is attempting to tax in- 
come received in advance, even 
though it is applied to a future period. 
The Service has received considerable 
support from the courts on its posi- 
tion. 

The theory of accrual accounting 
requires that amounts be taken into 
income as earned, regardless of when 
they are received. Based on_ this 
theory, a deposit you might receive 
in the fall to hold a reservation for 
the next summer would not be re- 
flected as income until next year. 
This would appear proper, because: 

(1) The deposit may be refunded 
if the reservation is cancelled and 


| { 


CONFERENCES 


Leet us share your 


MOUNTAIN-TOP 
EXPERIENCES! 


CLIMB 


PROTECTED 


WITH 
BUR MEDICAL BENEFITS! 


DETAILS 


INSURANCE 


FORT WAYNE 2, 


WRITE FOR’ LATEST 


BROTHERHOOD MUTUAL LIFE 


Z30 E. BERRY STREET 


COMPANY 


INDIANA 
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(2) A definite liability exists to per- 
form a service at a specific time in 
the future. 

Accrual accounting does not, how- 
ever, necessarily coincide with tax ac- 
counting. Through the various court 
cases on this matter of prepaid in- 
come, a doctrine or principle has a- 
risen Known as “the claim of right” 
doctrine. Stated simply, this concept 
taxes receipts as income in the year 
of receipt unless the income is earned 
before cash is received. 

The theory is that the receipt be- 
comes income because the taxpayer 
has unrestricted right to its use. How- 
ever, a taxpayer also generally has un- 
restricted right to the use of funds 
borrowed from a bank, but this surely 
is not income. Under this “claim of 
right” doctrine, the commissioner has 
been successful in taxing advance 
rents, newspaper subscriptions, dues 
and other items in the year of receipt 
rather than when they are earned in 
a later year. 


1958 Tax Law 


The commissioner has lost some 
cases involving prepaid income, but 
in the main has been successful. The 
cases have covered varying kinds of 
prepaid income so there is apparently 
no limitation to the application of the 
principle. (The new 1958 tax law 
amendment permits newspaper sub- 
scriptions to be reported as income 
over the subscription period. ) 

Therefore, if you are on the ac- 
crual basis, and follow the policy of 
deferring crediting of advance de- 
posits as income until they are earned, 
it is very possible your position has 
been or may be challenged. To sus- 
tain your position you will have to 
prove the deposits, as such, are not 
income, 


Tax Hazard 


Deferred crediting of prepaid in- 
come represents a potential tax haz- 
ard, of which you should be aware. 
I, personally, do not believe these 
deposits should be considered income 
until such time as they may be ap- 
plied as payment for goods or serv- 
ices rendered. However, this is an 
unsettled area, and if the issue does 
arise each case will probably be set- 
tled on the specific facts involved. 


—The author is associated with the 
firm of Broeker & Hendrickson, cer- 
tified public accountants of St. Paul, 
Minn. The article appearing here is 
based on a portion of his talk at the 
last ACA national convention. Addi- 
tional material by Mr. Rian is planned 
for early publication. 
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BOOKS to aid in 
your planning of 


¢ecamp organization 
e inspirational services 


CAMP COUNSELOR 

TRAINING WORKBOOK 

by MARIE HARTWIG, University of 
Michigan and FLORENCE PETERSON, 
Public Schools, Toledo, Ohio 


is designed to aid in training camp per- 
sonnel. Chapters are included on guidance 
training, camping development, the coun- 
selor, campcraft, social recreation and the 


watertront. 


$2.75 


CAMPING 


by BARBARA ELLEN JOY, former 
owner and founder of the Joy Camps, 
Hazselhurst, Wisconsin 


will help you to make good camping 
better camping. Sound, practical ideas tor 
camp work are based on 26 years’ experi- 


ence, 


$2.75 


CAMP CRAFT 


by BARBARA ELLEN JOY, forme? 
owner and founder of the Joy Camps, 
Hazelhurst, Wisconsin 


offers specific information about materials, 


procedures, and organizing activities. 


INSPIRATIONAL POETRY 
FOR CAMP AND 
YOUTH GROUPS: 

A Collection of Verse 


by H. JEAN BERGER, State University 
of New York, Cortland, New York 
contains verse, quotations, and poems for 
your camp inspirational services. Blank 
pages atl the end of the book encourage 
adding personal tavorites. 

“The book could well serve as a resource 
DI good Poetry and as an inspiration to 
put into form one’s feelings about camp- 
ing and the out-of-doors.” CAMPING 


Magazme. 


$2.50 


To place your order, or for 
additional information, write to — 


Burgess Publishing Co. 
426 So. Sixth Street 
Minneapolis 15, Minn. 














for Camp Foods that 
Build Good Will as 
they Satisfy Outdoor 


Appetites .. . specify 


SEIDEL 





Samples on 
Request to 
Directors & 
Dietitians 


Seidel’s CAMP SERVICE DIVI- 
SION offers beverages, prepared 
baking mixes, desserts, extracts, 
icings, toppings, meringue, meat 
products, canned chicken, fruit pre- 
serves, sauces, soups, etc. Send for 
your 1959 Cost Per Serving Chart: 


Product Resume. 


Trail Paekets®. 
Oth Season 


The original and still unequalled! 
Approximately 20 million servings 
sold. Choice of 40 different items 
(many with meat) in individual or 
multiple packs, including 5 new 
items for 1959! Convenient! Tasty! 
Nutritious! Economical! Write for 
your Trail Packet Guide now. 


AD. SEIDEL 


and Son, Incorporated 


1245 W. Dickens, Chicago 14 
42 Lispenard Street, N. Y. 13 














CENTRALIZE 


your food preparation 


and SAVE MONEY 


with-- 


Vacuum Insulated 
Carrier-Dispensers 








@ Unequaled Durability 
@ Permanent Efficiency 
@ Highest Sanitation 


All Stainless Steel 
® 


HOT 
SOUPS 


SERVED THRU 
A FAUCET 


FOODS 
CARRIER & PAN ASSEMBLY 


Fe 


HOT COFFEE 
COLD BEVERAGES 


COLD MILK 
HOT CHOCOLATE 


Eliminate The Unnecessary Duplication Of 
Costly Kitchen Equipment By Adopting 
The “‘AerVoiD-Central Kitchen System’”’ 


Serve any number of locations, any 
distances, even hours later — Piping 
Hot or refreshingly Cold with VACUUM 
Insulated AerVoiDs —the only perma- 
nently effective insulation. It does not 
settle, shrink or 
deteriorate — Nor 
does it permit 
dangerously in- 
sanitary leakage 
— Specify “Aer- 
VoiD” To Be 
Sure—There Are 
None Equal. 


@ Highest In Quality 
®@ Lowest In Cost 


With Sonitory Construction 
Requirements (Ordinonce 


Write for FREE Literature Kit CM-21 


Vacuum Can Co. 


19 S. HOYNE AVE. CHICAGO 1? ILI 


TODAY'S 
LIVING 


The Sunday Magazine of the 








NEW YORK 


Herald Tribune 


...has THE Camp Directory, 
which the higher-income, 
well-informed parents of 
the Metropolitan New York 
Area use to carefully select 
THE camp for their children. 


Write or call for 
further information about 
our Camp Directory. 


New York Herald Tribune 


SCHOOL & CAMP SERVICE 


230 West 41st St., New York 36 
PE 6-4000 








CAMP TOGS 


. 


- ast 


lorf 
guarantees a c-\ 
write : 
MAIL 
YOUR CAMP 
EMBLEM 


FOR FREE SAMPLE T-SHIRT 


VICTORIA PRINTED PRODUCTS. Inc. 


512 Lucas Ave., St. Louis 1, Mo. 
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BUYING GUIDE 


Fully illustrated with hundreds of art and 
craft items to help make your teaching 
easier — results more exciting. You're sure 
to find a wide variety of items to fit your 
every need. Write today for Teachers’ 
Buying Guide—free to instructors. 


DWINNELL 


ART & CRAFT SUPPLY 


Department C-29 


2312 National Road Wheeling, W. Va. 
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Se 
PINE- ppRICcoT” WILD ELDERBERRY 


BLACKBERRY 


QUINCE 


Extensive variely 


BLACK PITTED CHERRY ee APRICOT 


a 
ExCLuSive! Hinged cover protects the 
quality to the last spoonful. 


sparkle of good taste and appetizing variety to menus. 


> | WHEN YOU SERVE SEXTON PRESERVES AND JELLIES you add the 
A” — 


Sexton’s quality preserves and jellies give you the largest STRANECEINY GEN 
PEACH (RIO OSA) q Ss eee : jesles give yo ~ STRAWBERRY JELLY 


and finest selection you can find anywhere—thirty 


delicious varieties to build up your breakfast business. 


Sexton 2% * 


APPLE BUTTER 
APPLE 
CRABAPPLE 


PITTED CONCORD GRAPE WHOLE RED CHERRY OREGON PITTED PLUM 
GRAPE CHOPPED RED CHERRY SEEDLESS DAMSON PLUM SEEDLESS BLACK RASPBERRY 
PINEAPPLE SEEDLESS GRAPE JAM RED CHERRY WINEY PLUM JELLY BLACK RASPBERRY 
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Made with the “‘world’s toughest duck!”’ 


Rugged companion summer after summer! 


CAMPING TENTS 


MADE TO YOUR SPECIFICATIONS —AVAILABLE IN 
ALL STANDARD TYPES, SIZES— FAST SHIPMENT! 


Fultex tents are triple stitched and reinforced at 
all points...every rope and tie hole heavily 
grommetted ...complete with ropes, stakes, poles, 
ready to put up! Superb workmanship, low cost! 
IMMEDIATE DELIVERY. Also tarps, ham- 
mocks, and pup tents. Perfect for your campers 
and your budget. Write today for information! 


P.O. Box 1726 


») 








Archery Progrom- Wit to SAUNDERS 


OFT: INSTRUCTIONS on running a successful 
archery range 


Oli tia ele) late ‘‘Archery Safety,” “‘Care and 
Use of Targets,”’ and “‘Wild Arrow Stopper’’ 


(e) FREE 48°’ TOUGHENIZED TARGET FACE to any 
Camp Director requesting on 
camp or organization AUNDERS an 


Originator of the . * Patented 
famous TOUGHEMZED = stationery ARCHERY TARGET = 
faces and Saunders "If request is postmarked within COMPANY 


100,000 shot matts. 10 days after this ad appears Columbus, Nebraska 
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Camping Zpyue 


EQUIPMENT ° SERVICES * 
SUPPLIES 





Equipment designed to solve camp 
laundry problems is the subject of a 
brochure offered by UniMac Com- 
pany. | 
Camp directors who have installed 
UniMac equipment say that the new 
system eliminates loss of clothing, 
provides quick and convenient laun- 
dry service, and saves costs to par- 
ents necessitated by having to provide 
extra uniforms, etc., due to slow com- 
mercial laundry service. 

Write for your copy of the bro- 
chure to UniMac Co., 723 Ponce De 
Leon Place, N. E., Atlanta 6, Ga. 


Eze-Orange Co., Inc., Franklin & 
Erie Sts., Chicago 10, manufacturers 
of fruit juice bases for non-carbon- 
ated drinks, will send to camp people 
free samples and full information. 


Ad. Seidel is offering several items 
free to camp directors and dieticians: 
the 1959 Cost Per Serving Chart, 
Product Resume, Trail Packet Guide, 
and samples of Trail Packets. Write 
to Ad. Seidel & Son, Inc., 1245 W. 
Dickens, Chicago 14. 


Cleveland Crafts’ 1959 Reference 
Book will provide many craft pro- 
gram people with fresh ideas for next 
season. The company sells a great 
variety of materials for handcrafts. 
The new Reference Book is avail- 
able from Cleveland Crafts Co., 4704- 
G Euclid Ave., Cleveland 3, Ohio. 


Information applicable to camp 
lakes is contained in a 32-page book- 
let, “Controlling Plant and Animal 
Pests in Farm Ponds with Copper 


THIS BIG 
Wlustrated Catalog of 


LEATHERCRAFT KITS, TOOLS, Etc. 


Easy-to-Make Leather Purses, Gloves, 
Belts, Billfolds, Moccasins, Other Projects. 
Finest Quality Tooling Leathers, Supplies, 
Books, etc. COMPLETE STOCK — IMME- 
DIATE SHIPMENT. 


~~ 


Attention METALCRAFT Hobbyists 


FREE. Catalog of Aluminum, Copper and 
Foil in Shapes and Sheets. Tools, Supplies 
and How-To-Do-It Books. Also Enameling 
Kilns, Supplies. 


J. C. LARSON CO. 820 So. Tripp Ave. 
Department 8319, Chicago 24, Ill. 
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Sulfate.” If problems due to algae 
growth are concerning you, send a 
request for this brochure to Phelps 
Dodge Refining Corp., Dept. C, 300 
Park Ave., New York 22. 


A free 44 page booklet, “How To 
Use an Ice Machine,” is offered by 
Scotsman Ice Machines, 491 Front 
St., Albert Lea, Minn. It describes 300 LBS. 25 PERSON — APPROX. 5’ x 10’ x 12” ; 
the several ice-making and ice-flaking 600 LBS. 40 PERSON — APPROX. 6° x 1012’ x 14” $42.50 
machines manufactured by the com- 1000 LBS. 60 PERSON — APPROX. 71/2’ x 112’ x 15” $50.00 


ant a OUTSIDE STORED — REQUIRES COAT OF PAINT 
dy their capacity and application, Personal Selection Necessary. 
and cost of operation. | FOB ROCKAWAY, N. J. SEND CHECK WITH ORDER 


ROCKAWAY SALES CO. 


A free T-shirt sample with your 
Box C, Route 46, Rockaway, N. J. OA 9-1030 


camp insignia is being offered by 
Champion Knitwear Co., Inc., 115 


College Ave., Rochester 7, N. Y. a | | 
Send them your camp design, tell -=>BEN PEARSON => 
them the color you’d like, and they ad es ee eee aes At 
will make you a free T-shirt. They 

Manufacturers of 


also offer a complete catalog of camp 
ns THE WORLD'S FINEST 
ARCHERY EQUIPMENT | 


there's a BEN PEARSON 
bow that’s just right 
for YOU... TRY THE 














Remington Arms Co., Inc., Rifle 
Promotion Section, Bridgeport 2, 
Conn., offers free literature on what is 
needed to get a riflery program under 
way, equipment required and cost in- 
volved. 


WITH 
H.B.C. CAMP FOODS 


EASY FOR THE KITCHEN— 
POPULAR WITH CAMPERS! 
© Beverage Bases © Cream Desserts 
e Instant Puddings © Sweet Milk Cocoa 
® Gelatine Desserts © Rapid Cake Bases 
and TRIPPEROOS .... the ideal food 


package for all out-of-camp meals. 
Over 20 menu favorites each one 
serves four campers generously. 
Complimentary samples and literature 
to Camp Directors on request. 


HILKER & BLETSCH 
COMPANY 


614 W. Hubbard St. 
Chicago 10, Ill. 


Economy and space-saving of mul- 
ti-person showers are making them 
increasingly popular. To find out 
whether you should consider such an 
installation, send for Catalog 5601, 
offered by Bradley Washfountain Co., 
2263 W. Michigan St., Milwaukee 1, 
Wis. 





A beautiful Lemonwood bow 
backed by fiber glass for extra 
power and durability. Semi- 
reflexed limt, full-view sight 
window. Carpeted arrow rest, 
padded grip. Available in 5‘6” 
or 5’ length, in weights to 40 


Eraso Scheduling Kits, a new series 
of programming and administration 
aids, have been announced by The 
‘Program Aids Co., Inc., 550 Sth 
Ave., New York City. The kits fea- 
ture a weekly, monthly or yearly ac- 
tivities calendar and an all-purpose 
chart on “Eraso” surface with steel 
frame. Write the company for cata- 
log describing these kits and other 
new program aids. 


Ibs. Priced as low as 


REMEMBER 


Manufacturers of 
Quality Food Products Since 1891 


SWISS EMBROIDERED| p,ec--pe | INDIAN CRAFT 
CLOTH EMBLEMS | CAMP E RS NEED Send for 40 po ae Catalog 


Four generations of experience in design- | America’s favorite 


ing and manufacturing Swiss-Embroidery. | Supplies 


Highest quality, 100% washable and ° 
colorfast. | lip balm 


Artwork supplied free of charge. | indian oy, : "\ Feathers 
Manufacturer of Swiss-Embroidered Camp- | “ff; 
craft patches used by American Camping 
Association. r Work ‘ y iit he . Leather 
WRITE FOR OUR BEAUTIFUL NEW 
COLORED CATALOG For special | 


e | prices to camps GREY OWL INDIAN CRAFT CO. 
4 B EMBLEM CORP. | 4518 SEVENTH AVENUE, Dept. C-58 


ite 
519-523 30th St. Union City, N. J. ni 
, . BROOKLYN 20, N. Y. 
Tel. UNion 4-1513 Chap Stick Co., Lynchburg. Va. GE 63287 





for EVERYONE! 


Geweew wees ee@eweese sc eee eee eee weees eomee ccc oeececceca 


--- 











for all ; iteads, 





Craft r ’ Reovks, 
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CAMPERS MEDICAL 
EXPENSE PLANS 


Flexible day and resident plans 
e Staff members may be in- 
cluded @ Travel coverage e 
Low cost @ Emergency den- 
tal care @ Tuition refund 


MUTUAL LIFE INSURANCE CO. ; 
E. A. Kenney, Exec. Dir., Special Risks Dept. § 
| 14S. Wycombe Ave., Lansdowne, Pa. | 


MEMBER ACA 
Be me ne ee eee ne ee I 





CLASSIFIED ADVERTISING RATES 
20¢ per word; min. $4.00 


Box Service, if desired — 
$1.50 per insertion 


Bold Face, if desired — 
$1.00 per line in addition to 
word count 
White space, if desired, 
$1.00 per line 


Minimum cost per insertion — 


$4.00 


payable in advance 
CLASSIFIED CLOSING DATES 
15th of Month Preceding Cover Date 
CAMPING MAGAZINE 
120 W. 7th St. Plainfield, N. J. 


























Services 





SHOLOM! CAMP OWNERS — let us be 
your Montreal office. Use our phone num- 
ber in your advertisements. Write: Rose & 
Harold Paull, Marksted Agencies ‘Travel 
Service,"”" 2705 Bedford Road, Montreal, 
Quebec. b 


CAMP CONSERVATION PLANS 
My conservation plan for your camp will 
stimulate programs and pleasure. 
Milford C. Howard, Forester 
Forest and recreation property consultant 
24 Evelyn Road, Port Washington, N. Y. 
30 years experience Oklahoma and east. 


Address replies to classified 
ads as follows: Box No. ..._, 


Camping Magazine, 120 W. 7th 
Street, Plainfield, New Jersey. 
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| Staff openings: 
| preferred), 


| graphy, 


| portation allowance, 
| ete. 


'_and general. 





Comping Fy 





CLASSIFIED ADVERTISEMENTS 








Help Wanted 


Help Wanted 








CAMP TAKAJO FOR BOYS 
NAPLES, MAINE 

Head tennis (college coach 

head pioneering & tripping, 

canoeing, diving, crafts, photo- 

archery, nature study, general 

with younger boys. Applicants 


fencing, 


counseling 


| must be over 21. Write: Morton J. Gold- 
| man, 63 Arleigh Road, Great Neck, N. Y. _b 


| COUNSELORS, Vermont Girl’s Camp — 





Boating, canoeing, sailing, waterskiing, 
tennis, golf, and campcraft. Room 1807, = 
Broadway, New York 4, N. Y. 


CAMP SOMERSET for Girls in Maine has 
openings on staff for swimming instruc- 
tors (ARC), athletics, tennis, tripping, 
canoeing, sailing, golf, water skiing, riding, 
dramatics, rifliery, fencing, crafts, music 
(piano), general counselors and assistant 
head counselor. Applicants must be 21i 
years of age with previous camp counsel- 
ing experience. Salary range $250 to $500 
depending upon experience plus trans- 
clothing allowance, 
150 campers and 50 staff. Write Allen 
Cramer, 300 Central Park West, New York 
24. LABCDE 








| GOUNSELORS. Southern Michigan, private. 


coed. Rated instructors for riding, swim- 
ming, campcraft, rifiery, sailing, athletics 
Food manager, cooks and 
nurse. Write Lake of the Woods, 8001 
Dorchester, Chicago 19, Illinois. abc 
BERKSHIRES, CO-ED. Openings for quali- 
fied men and women. Over 20. Also work- 
ing couples. Waterfront, crafts, athletic, 
Unit Heads. General. Write: R. F. ween 
7 East 42nd St., New York ie, Bee Ee 


CAMP DIRECTOR, Unit ‘Staff, Waterfront, 
Cooks, Nurse, Handyman. 6 week camp. 





| 60 girls. Write Saginaw County Giri Scouts, 


Saginaw, Michigan. a 


CAMP DIRECTOR, experienced. Minimum 
age 25, to direct large resident camp. Staff 
of forty. Write Camping Department, Girl 
Scouts of Philadelphia, 1211 Chestnut St., 
Philadelphia 7, Pa. ab 


GROUP COUNSELOR, | specialist, coed 
camp, 90 miles west of Washington, D. C. 
Top salaries. Qualified staff. Camp White 
Mountain. Winter address: 3402 Park Ave., 
Richmond, Va. ab 


COUNSELORS, male and female. Long es- 
tablished private Connecticut co-ed camp 
requires experienced girls head counselor, 
dramatics, ARC instructors, crafts, tennis, 
athletics, trip & pioneering, group leaders, 
cabin counselors, working couples consid- 
ered. Irving Greenberg, 67-38 108 St. For- 
est Hills 75, N. Y. tf 
COUNSELORS: ‘Tennis, athletics, 
Small, co-ed saltwater sailing 
Boothbay, Maine. Lester Rhoads, 
6lst Ave., Little Neck 62, N. ¥. 


COUNSELORS, progressive co-ed camp, 
New York State. Experienced group lead- 
ers and specialists for waterfront, con- 
struction, music, folk dance, dramatics, 
arts, crafts, athletics, tennis, nature, fenc- 
ing. Also dietician, RN & MD. Write Box 
63 /. LABCD 











sailing. 
camp. 
251-18 
LAB 


WAH-KON-DAH, Ozarks nationally known 
private co-ed camp seeks male & female 
cabin counselors, archery, riflery, nature 
lore, art crafts assistant; small craft, water 
front Red Cross WSI; dramatics, tripping, 
scouting, camp crafters with cooking 
skills, fishing, must be expert caster; reg- 
istered nurse; pianists & song leader, 
dancing, water skiing instructor, adult 
unit heads with previous camp experience 
who are seeking advancement and perma- 
nent connections. Couples going into pro- 
fessional camping. Write Ben J. Kessler, 
Camp Wah-kon-dah, 106 S. Hanley Rd., 
St. Louis 5. LABC 


YEAR-ROUND opening for experienced 
Camp Director. Would also carry other 
organizational responsibilities. Write Mrs. 
William Wimer, Girl Scouts, 114 Pine St., 
Harrisburg, Pa, a 








LONG ESTABLISHED ORGANIZATIONAL 
camp near New York City under Jewish 
auspices but non-sectarian admissions 
policy seeks experienced counselors, camp 
craft, nature and waterfront specialists, 
also teen-age unit head (male, female, 
couples). Good salary. Excellent personnel 
practices. Write Camp Director, 197 East 
Broadway. N. Y. 2, N. Y. ab 


COUNSELORS: onlin boys’ summer 
camp in Maine. Archery, athletics, canoe- 
ing, drama, nature, photography, riding, 
riflery, swimming, water skiing, general. 
Reply to Director, 71 Hix Ave., Rye, N. Y. 

abcde 


COUNSELORS—experienced, Brother-sister 
camps, Massachusetts Berkshires. Men or 
women: Physician, tennis, swimming, rid- 
ing, canoe trips, nature, phys-ed majors, 
general. Men: Industrial arts, sailing, 
archery, riflery. Women: Ceramics and fine 
arts, folk dancing, dramatics, costumes, 
bookkeeper - secretary. Write Box § 876, 
Greenwich, Conn. ab 


CABIN ‘COUNSELORS, - SPECIALISTS, 
dietitian, second cook, wanted for private 
Jewish co-ed camp in Laurentians. Apply 
with references. Pembina Camp, 4792 Vic- 
toria Ave., Montreal, Canada. b 


FAMILY CAMP: Assistant to ‘owners. - Ex- 
cellent future for ambitious reliable party. 
Advise references, terms and experience. 
Lenape Village, Tafton, Pa. b 


RAQUETTE LAKE GIRLS’ CAMP 
Applications invited for waterfront (ski, 
sailing, tripping), tennis, athletics, tram- 
poline, golf, drama. Established Adirondack 
girls’ camp. Brother camp across lake. 
Attractive compensation for qualified per- 
sonnel. Write: 966 East 23rd St., Brooklyn 
10, N. Y. bec 


HEAD COUNSELOR and ‘activity coun- 
selors for teen-age girls’ camp in Maine. 
100 girls, ages 12 to 17. Riding, tennis, 
swimming, sailing, canoeing and tripping. 
Good salary. Experience and maturity re- 
quired. Write Box 656. b 


COUNSELORS: mature counselors, ‘male or 
female, needed for New Hampshire camp 
for girls. Enrollment 60. Write Box 646. 

bede 


WANTED: Few openings | for general coun- 
selors in boys’ camp. Also specialists in 
riding, nature, archery, Indian-lore, forest- 
ry, rifle. Men over 20. Initial letter should 
include all pertinent information. Write 
William H. Abbott, Adirondack Woodcraft 
Camps, Box 237 Fayetteville, N. Y. bed 


COUNSELORS: Waterfront, unit heads, 
campcraft, pioneer, Teepee Village and 
general counselors. 8 week camp. Write, 
— Fire Girls, 34 N. 8th St., Reading, 
Pa bedef 























GENERAL COUNSELORS and those with 
experience in boxing, wrestling, tripping 
and nature. Age 20 or over. Write giving 
full details to weactcanhn jg 4 Camps, 113 An- 
ton Road, Wynnewood, be 
CAMP COORDINATOR — —"—y graduate, 
age 30-50 for year round job. To coordi- 
nate: resident camp for 1000 girls; Troop 
camping — 8,000 girls; Day Camping — 
1,000 girls. Must have skills in administra- 
tion, organization and ability to work 
with a budget. Supervise seasonal Camp 
Director and two maintenance men. Write 
to: Girl Scout Council of Greater St. 
Louis, 417 No. 10th St., St Louis 1, Mo. b 


EXPERIENCED COUNSELORS to hea 








head 
waterfront, tennis, arts and crafts, choral 
music, dramatics, riding, in long estab- 
lished New Hampshire girls’ camp. College 
or school faculty members preferred. Write 
in detail regarding your qualifications. Box 

: b 


GIRLS’ CAMP IN MAINE has. openings on 
staff for ARC waterfront, canoeing, head 
athletics, head tennis, music, head arts 
é& crafts. Applicants must be 21 years of 
age with previous camping experience. 
Write Box 658. bcede 
HEAD TRIP DEPARTMENT for boys’ 
camp. Man with experience and maturity 
to head up trip department and plan 
teaching in camp and supervise trips. Staff 
of four. Camp Half Moon, 370 Orienta 
Ave., Mamaroneck, N. Y. bcd 
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Help Wanted 


SAILING COUNSELOR. Camp Pocono for 
boys. Major activity on Lake Wallenpau- 
pack in Pocono Mountains. 40th season. 
Write: C. G. Paxson, Penns Park, Bucks 
Co., , Pa. be 


COUNSELORS, male and female, “coed New 
York State camp. Experienced group lead- 
ers. ARC instructors, folk dance, nature, 
pioneering, tennis, photography, fencing, 
athletics. Working couples’ considered. 
Write Box 662. b 


GIRL SCOUT CAMP near Chippewa Falls. 
Wisconsin, needs 32 administrative and 
counseling staff, including CIT trainer, 
dietitian, nurse. Emphasis on group living 
in outdoors, tripping, waterfront. Write 
Camp Director, 110 East St. Charles Road, 
Lombard, Illinois. b 


BURR OAKS CAMP for girls in Southern 
Wisconsin has openings on its staff for 
qualified counselors (men or women) in 
sailing, swimming, canoeing, music, n4- 
ture, riflery and riding. Give full details 
in first letter. Burr Oaks Camp, 717 West 
Sheridan Road, Chicago 13, Ill. b 


HEAD COUNSELOR and Program Director. 
Older woman preferred for Cape Cod 
Camp. Experience necessary. Other coun- 
selors needed. Write stating age, education, 
experience and salary. Quanset Camp. 
South Orleans, Mass. b 


COUNSELORS in small Vermont horse- 
manship camp. Waterfront head, water 
skiing, sailing, tennis, swimming, camp- 
craft and camp nurse. All must be willing 
and capable of taking trips out of camp. 
Write with detail to: Mr. & Mrs. Thomas 
S. Nelson, Camp Catherine Capers, Wells, 
Vermont. be 


COUNSELORS, men, women. Experienced 
teachers preferred. Group heads, nature, 
trip specialists, shop, waterfront, nurse, 
general. Small camp, children ages 4-12. 
Write Jug Hill, P. O. Staatsburg, N. Y. 
bed 
SAN FRANCISCO AREA. Creative, versatile 
counselors, two men, two women, over 20 
Need music, campcrafts, western riding, 
craft, nature, full responsibility in own 
area plus cabin duties. Small private camp. 
Also, cook. Echo Mountain Ranch, 19101 
Bear Creek Road, Los Gatos, California. b 


HEAD COUNSELOR, unit heads, specialists, 
counselors, available June 14-August 12. 
Resident country camp, Georgia. Ed Jackel, 
Jewish Community Center, 1745 Peachtree 
Road, Atlanta, Ga. be 


DIRECTOR, FEMALE. Herald Tribune 
Fresh Air Fund Camp. Camp Sunny Ledge 
for girls, 14-16, capacity 120. Location: 
Bear Mountain Interstate Park, N. Y., on 
Lake Tiorati. Write: Larry Mickolic, Direc- 
tor of Camping, 230 West 4ist St., New 
York 36, N. Y. b 


FULL TIME DIRECTOR, MALE. Herald 
Tribune Fresh Air Fund Camp. Camp 
Hidden Valley for coeds 7 to 11. Capacity 
80 (40 non-handicapped, 40 with handi- 
caps). Direct camp in summer, balance of 
year intake follow-up, recruitment, etc. 
Write Larry Mickolic, Director of Camping, 
230 West 41st St., New York 36, N. Y. b 


EVER YONE WANTS FUN, adventure and 
friendship! We'll guarantee these plus an 
equitable salary if you'll guarantee us a 
real interest in children, a desire to be 
well-supervised, a gleam of good judgment, 
the democratic approach, a minimum age 
of 20 and a skill or two. Staff wanted for 
resident campers 8-14 or trip campers 14- 
17. We’re in Pennsylvania! Let us send you 
complete details. Contact: Maureen M. 
Warner, Girl Scouts of Delaware County, 
38 Garrett Road, Upper Darby, Pennsyl- 
vania. b 


MATURE COUPLE for girls’ summer ‘camp 
in New Hampshire. General maintenance, 
supervision, house mother. Write Box 667. 

_bed 


PROGRAM DIRECTOR, mature ‘man, ex- 
tensive camping experience. Able to de- 
velop and supervise program and staff in 
nonsectarian, inter-racial camp _ serving 
boys with problems. Write Jewish Big 
Brothers Association, 590 North Vermont, 
Los Angeles 4, Calif. be 


CAMP PESQUASAWASIS 

FOR GIRLS IN MAINE 
has staff openings for ARC swimming 
and small craft instructors, tripping, land- 
sports, dramatics, music, general coun- 
selors. Counselors must be 20 years of age. 
Experience preferred. Salary depending on 
experience and qualification. Write Miss 
Nancy O’Connor, 15 W. Burton Place, 
Chicago 10, Illinois. be 
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Position Wanted 





FULL-TIME DIRECTOR or camping posi- 
tion wanted. Fifteen years experience as 
director, maintenance. budget-planning, 
new construction, ACA. Write Box 647. 

LAB 


CAMP DIRECTOR and Head Counselor for 
summer employment, to assume all duties 
involved in camp management. Experience 
includes complete confidence in all facets 
of operation. Profit sharing basis preferred. 
Write Box 648. ab 


MATURE COUPLE (college graduates) de- 
sire general camp work. Skilled mainten- 
ance man. Store, office, library, craft assis- 
tant or matron. New England preferred. 
Write Box 651. ab 


CAMP DIRECTOR or Program Director: 
agency or private, male, experienced in all 
phases of camp program, boys and/or coed. 
Highest references. Far west preferred. 
Write Box 652. ab 











Camps for Sale 








DIRECTOR—year ‘round. Over 10 year’s 
experience girls’ camps with administra- 
tive, program, director of counselor-in- 
training courses. ACA. Write Box 666. b 





DIRECTOR OR HEAD COUNSELOR: Male, 


special education teacher with five years 
of supervisory camping experience seeks 
position with camp for handicapped chil- 
dren or social agency camp. Write Box 
665. b 





RESPONSIBLE, MATURE, Director-teacher 
of private school desires permanent, active 
employment at summer camp in execu- 
tive capacity. Camping experience. Write 
box 664. be 


R.N. (Mt. Sinai Hospital, N. Y. C.) with 
children ages 4'2 and 7, desires position 
as nurse in coed camp. Write Box 663. 





HEAD COUNSELOR: Male, experienced, 
university physical education instructor. 
Excellent references. Assume complete pro- 
gramming responsibility. Assist hiring 
staff. 2986 N. Starr, Columbus, Ohio. — b 


CANOE TRIP DIRECTOR 
Law student (25) and wife, teacher, seek 
positions as canoe trip director and office 
secretary-typist. Scoutmaster, eagle scout, 
ARC canoeing instructor. Ten years experi- 
ence in campcraft, pioneering, river and 
lake trips. Wish to lead extended trips pre- 
ferably northern New York, Maine, Michi- 
gan, Wisconsin, or Minnesota. No bunk 
duties. Write Box 668. b 


CHRISTIAN man with family desires posi- 
tion with evangelical camp. College in- 
structor. seven years camp administrative 
experience. Box 4599, Greenville, S.C. b 





Equi pment for Sale 





FOGGING MACHINE. “Dynafog’’ mounted 
on single wheel Formica trailer. Com- 
plete, excellent condition, ideal mosquito, 
insect control, easily attached passenger 
vehicle, truck. $500. Pestfree Exterminat- 
ing Co., Villas, N. J. A 





Camps Wanted 





TO LEASE OR BUY: Southern New Hamp- 
shire or Massachusetts. Wooded area. Cen- 
tralized buildings suitable to winteriza- 
tion. Write Box 660. b 


CAMP WANTED ON LEASE with option 
to buy basis. Excellent references and 
camping experience. Prefer Southeastern 
section. Write Box 661. b 





Camps for Rent 





MICHIGAN SUMMER CAMP for rent by 
the week in June, July and August, 1959 
to organized church or youth group. Ac- 
commodates 96. 75 miles southwest of 
Detroit. Write Box 653. a 





Camps For Sale 








UNUSUAL OPPORTUNITY 
Youth Camp. Suitable for boys, girls, co- 
ed, church group, adults. Located in 
northern Wisconsin on lake. Operated at 
full capacity over 100, thirty years by own- 
er. Improved lake front with over 100 
acres wooded area. 30 fine buildings and 
complete equipment in perfect condition. 
Owner retiring, reasonable terms. Write 


box 659. bed 





HUNTING AND FISHING CAMP 
Two bedroom camp, kitchen, bath & liv- 
ing-room. Completely furnished including 
new TV and new boat, gas stove, refriger- 
ator, electricity, telephone. Located on 
north shore of Rangeley Lake. Complete 
including all necessary blankets, linens, 
dishes, etc. Price $2995. Six year finance 
with low down payment. Write: S. C. 


| Noyes Co., Rangeley, Maine. b 


GIRL’S CAMP, one of the finest, best es- 
tablished and best equipped in the South, 
located in the heart of the Blue Ridge 
Mountains. For details contact Booth-Bar- 
field, Inc., Asheville, N. Cc. LAB 


PRIVATE ‘DAY CAMP, established 1945. 
Three acres. Member A.C.A. All city facili- 
ties. Winter — accredited nursery school. 
Director wants to retire. Mrs. James W. 
Waite, Director, 128 Hubbard Avenue, 
Stamford, Conn. LABC 








1,200 CAMPS & SITES — $15,000 & UP 


One of the largest and most reputable 
school and camp realtors in the United 
States. Established 35 years. Exclusively 
selling camps, day and boarding schools. 
Appraisals for all purposes. Write for list 
of attractive offerings, specify locations 
preferred, to Mr. M. Otto Berg 
NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
522 5th Avenue, N. Y. C. 36 MU 2-8840 
tf 





CONSULTATION SERVICE & SALES 
WITH WHOM CAN YOU TALK — 
When you want to: Buy or sell a camp — 


Get an evaluation: Analyze your budget? 
Our 40 years of camp experience may help 
with your problems — 
course. 
WILLIAM V. DWORSKI ASSOCIATES 
245 McKinley Ave., New Haven 15, Conn. 
LA 


confidential, of 





WE CAN SELL YOUR CAMP 
Michigan Wisconsin Minnestota Illinois 
Children’s Summer Camps. We have defi- 
nite qualified buyers for any size camp, 
in any location in the above States. Any 
correspondence or discussions we may 
have will be in the strictest of confidence 
and we will conduct the process of selling 
in such @ manner as not to interfere with 
your camp season in any way. If you have 
considered selling — why not write or call 
now — Collect (Tyler 7-0333). A. J. Ditzik. 
Tyler Realty & Investment Co., 4760 Grand 
River, Detroit 8, Michigan. tf 


LONG ESTABLISHED prestige girls’ camp 
in Adirondacks. Accommodates 100 camp- 
ers. 75% enrolled for 1959. Director wishes 
to retire. Will continue for one season 
if desired. Write Box 649. abcdef 


BOYS’ & GIRLS’ CAMPS > _— COLORADO 
Long established. Modern buildings. 20,- 
000 acres. 2 separate camps, 160 children. 
Owner retires due to health. Excellent in- 
come. Large Eastern following. Will lease 
camp and sell goodwill or sell camp with 
part of property. Must be experienced di- 
rector. Write Box 650. ab 


CENTRAL VERMONT, hillside farm-camp. 
Accommodates thirty children, more suit- 
able for younger ages. Forty-five acres. 
Brook-fed swimming pool, riding ring. Old, 
modernized farmhouse used for year-round 
living. Also operated as poultry farm, gar- 
den produce, Christmas trees. Write Box 
625, Camping Magazine. ab 


SMALL INDIANA CAMP on lake. Sleeps 45 
campers in 4 buildings. Also has dining- 
kitchen building, 2 other buildings. Only 
$16,000. Contact Dr. Floyd Coleman, Water- 
loo, Ind. a 














CAMP FOR SALE. “This ad was ‘published 
in the January issue. By now it may 
have been sold, maybe not. This offering 
is at a REAL BARGAIN, PRICE & TERMS. 
5 miles from Luray, Va. Summer resort 
just ended 13 years surveyed and approved 
by prominent camp operator for camp op- 
eration. Filtered 60 x 30 pool. State ap- 
proved. 21 rooms each with bath, etc. 
Large dining-room, kitchen, etc. 37 acres. 
2/3 mile river frontage. State road ter- 
minates at entrance. Bank app. $88,300. 
less furnishings, Offered lock, stock and 
barrel at much less on easy terms. Only 
90 miles from Washington, D.C. Owner, 
Box 402( Luray, Va. b 








Miscellaneous 


ATTRACTIVE OUTDOOR SIGNS are easily 
made with Signcraft Wood Letters. In- 
expensive. Permanent. 4 - 24 inches. Thou- 
sands used. Northland., Route 22282, Rock- 
land 16, Maine. ab 


NEED IMMEDIATELY $5,000 loan by well- 
known, long established camp business 
that wishes to expand in Northeast states. 
Good interest. Excellent security. Employ- 
ment of loaner if desired. Write Box 654. 
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AFTER TAPS 


How We Can 


Learn Truth 


By C. Walton Johnson 


ATURE is our Great Teacher. A school divorced 

from nature gives us mere schooling. Nature by 

some mysterious, spiritual alchemy can convert this 

schooling into education when teacher and student repair 

to the out-of-doors, and pillars become trees, class rooms 

become shaded dells and crowded corridors become leaf- 
strewn paths of silence and beauty. 

Nature does not teach in classes, en masse. When you 
go to school to nature, go singly or with one or two 
kindred spirits. Nature requires no talking, no reciting. 
We only need to listen, to observe, to be receptive. Na- 
ture can teach only those who have eyes to see the in- 
visible and ears to hear the inaudible. Nature gives no 
tests, no examination, Indeed, the only examination that 
matters is given by life itself. 


Nature’s Art 


The greatest art is the canvasses of nature: a flower- 
strewn hillside or meadow, a lake set as a jewel in a 
mounting of wooded hills, a landscape of majestic peaks 
kisstng a sunlit sky. 

The greatest music is the symphony of nature: the pure 
lyrics of birds at dawn, a sonata of myriad insects on an 
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. the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed—of this wonderful 
thing called camping. 


from Nature 


August evening, the silent rhythm of a “night sky all 
throbbing and panting with stars.” 

The flowers are God’s thoughts in beauty of form and 
color, the rills are God’s thoughts in laughter, the sough- 
ing of the wind in the pines is God’s spirit communing 
with nature. 


Seek the Woods 


When the mind is tired or the soul disquieted, go to 
the woods, fill your lungs with the rain-washed and sun- 
cleansed air, fill your heart with the beauty of tree, 
flower, crystal and gem; fill your mind with the truth 
that underlies all science, all philosophy, all religion, and 
fill your soul with the goodness that gives meaning, hope 
and joy to life—a goodness that will not permit even a 
sparrow to fall to earth without notice and sympathetic 
concern. 

Wonder is the beginning of worship, so stop with bared 
head before a flower in a crannied wall and say with 
Tennyson, 

“Little flower—if I could understand 
What you are, root and all, and all in all, 
[ should know what God and man is.” 


—Mr. Johnson is Director of Camp Sequoyah, Weaver- 
ville, N. C. 
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More camps run out of Ulleygs 


than any other cereals (America’s favorites, that’s why) 


Serve the cereals your campers like best, the ones 
they eat at home. Let them choose their favorites 
from an assortment of twelve Kellogg individual 
packages. 

Kellogg individuals save you serving time, let 
you figure the cost on each portion. And they come 
packed in the famous Kel-Bowl-Pac which can be 
used as a bowl—great for camping trips or to save 
messhall clean-up time. 


FREE 
Post Cards and Food Service Memos 


Ask your Kellogg salesman for 
free picture post cards your camp- 
ers can send home. Get free 
Kellogg Food Service Memos from 
him, too. They're a wonderful aid 
in menu planning. 


, 
The best to you each morning—America’s best-liked cereals GS of Battle Creek 
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(4) No. 94 Daisy Air Rifles (with windage and 
elevation sight adjustment) 


(1) No. 500 Case Daisy BB Shot (12,800 rounds) 
(100) No. 10 Instruction Sheets (1 for each camper) 
(200) No. 78-A Official NRA Air Rifle Targets 
(200) No. 78-B Practice Targets (400 bulls) 


(2) No. 13 Range Backstops (portable, self- — 
standing corrugated with canvas backstop) : - Sees 


(I) Rifle Instructors Packet 













Order Range Now On Coupon! lewd , | ) ag 
FREE GUN REPAIR SERVICE =| oS a 


Only Daisy offers camps free annual gun inspection and 
repair service. Camps like it—we’ve done it for years! 





DAISY MANUFACTURING COMPANY [ 
DEPT. 3029, ROGERS, ARKANSAS, U.S.A. I 
|] FREE PACKET: send Camp Director’s Packet. | 
- FREE GUN REPAIR SERVICE: send details. 

! 


[}] COMPLETE RANGE EQUIPMENT: I enclose 
$34.95. Send equipment (shown in ad) PREPAID. 
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Comp Address_ 


